






Introducing some of our contributors, 
writers and editors

Jochen Schultz has more than 10 years´proven management experiences at in-
ternational training and universities. He has a deep knowledge in professional 
trainings, personnel and organizational Development and developing relationships 
with clients from all over the world. He is now the Managing Director in China for a 
German Training & Consultancy Company.
Jochen Schultz在国际培训和大学教育方面有着10年以上的管理经
验。同时在 专业培训、个人与公司发展以及如何与世界各地的客户
建立良好关系方面具备相当深厚的专业知识。现今，供职于一家德
国培训咨询公司，任中国区总经理一职。

Rick Staff is from the UK and has 20 years cumulative experience as a wine trader, 
taster, and writer and was editor of ‘Superplonk’, the UK’s popular wine guide, 
prior to moving to Nanjing in 2008.
Rick Staff来自英国，有着二十年丰富经验的葡萄酒商人、品酒师、
作家，并且是《Superplonk》的撰写者，英国很受欢迎的葡萄酒鉴
赏家，于2008年移居南京。

Ronald Paredes is the personification of his motto “mediocrity is a disease we fight 
every day”. The multi-talented designer’s work appears in the design industry’s 
annual definitive overview of the state of art in web design, “Web Design Index 
by Content – Volume 5”
泉源本人即是他的座右铭“平庸是一种疾病，我们每天都要与之抗
争”的现实化身。 作为一位优秀的设计师，他才能丰富创意无限。
其网页设计作品还被收入在了代表网页设计艺术成就的权威性行业
年鉴内。《网页设计艺术指南—第五册》

Our Editor and Music Critic, Frank Hossack, has been a radio host and producer 
for the past 28 years, in the process winning four New York Festivals awards for 
his work, in the categories Best Top 40 Format, Best Editing, Best Director and Best 
Culture & The Arts.
贺福是我们杂志的编辑和音乐评论员，在过去的28年里一直从事电
台主持和电台制片的工作。工作期间他曾获得过四次纽约传媒艺术
节大奖，分别是世界前40强节目，最佳编辑，最佳导演以及最佳文
化艺术大奖。

Rachel Skeels is qualified in the field of interior textile design and previously 
worked as childrenswear designer for major UK retailers such as Marks & Spencers, 
C&A and Mothercare.
梁蕊蕊是室内纺织品设计领域设计师。曾担任英国主要的零售商品
牌如M&S玛莎百货，C＆A和Mothercare的童装品牌设计师。

Contributing editor Ken Ellingwood is a former foreign and national correspondent 
for the Los Angeles Times and author of Hard Line: Life and Death on the U.S.-
Mexico Border. He teaches writing at Nanjing University.
特约编辑Ken Ellingwood之前是《洛杉矶时报》的国内外通讯记
者，同时也是“死亡地带”的作者：描述美国与墨西哥边境的生存
与死亡。他目前在南京大学教写作。
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WIN A WEEKEND FOR 2 AT NOVOTEL NANJING EAST
How to enter:
The prize of two nights bed and breakfast for two people at Novotel Nanjing East will be awarded to the author of The Letter 

of the Month, as chosen by The Nanjinger editorial team. Email you letters to thenanjinger@sinoconnexion.com.

Dear Nanjinger,

I’m writing to share a couple of thoughts and ask a couple of questions. Since arriving in Nanjing in September 2013, 
I’ve been having a great time. Coming from Changsha in Hunan province and before that a tiny town in England, the 
sheer size of the city and scale of the buildings is enough to make me feel like I’m part of something every day. I 
feel this even more when I jump on my bike and join the “flock” of two-wheeled traffic that zips through the city’s 
streets – a little dangerous perhaps but I make sure to take care!

I wanted to ask – is there a way I can get even more involved? What I mean is, are there regular events or meet-
ings for expats, like the pictures in the November issue of the Nanjinger: “Nanjing Goes to Fabulous Las Vegas”. This 
looked like a really great event and something I’d be really interested in joining in the future. Is there a good way to 
keep up to date with events and activites happening around Nanjing?

Many thanks!
Nic Gibson

 Oral English Teacher 
Nanjing Forestry University

Hello Nic,

Firstly, congratulations for being winner of The Nanjinger Letter of the Month for February 2014!

We are delighted that you have discovered Nanjing’s reputation as swinging centre of the universe.   Herein are a 
myriad of ways to become more involved with the expat community; the two leading English websites for the city, 
nanjingexpat.com and hellonanjing.net both carry a continuously updated selection of events, both one-offs and 
ongoing, but there is only so much we can do to cover such a sprawling metropolis.

Other ways to explore the city and meet new people might include checking out the free language learning op-
tions on offer; such activities takes place on a weekly basis at both Bluesky and Fish tank coffee (find them both in 
The Index toward the back of this very publication), while you can also find good advice for making new friends in 
this month’s edition of Easy Doses, our life coaching column.

Finally, and funnily, given your name, you could also join the NIC (Nanjing International Club). With 500 odd members 
there is always something interesting going on; find out more at nanjinginternationalclub.org.

Ed.

Novotel Nanjing East Suning Galaxy is located in the Xuzhuang Software Park on the East 

Side of Nanjing and next to the Nanjing Hi-Tech and Industrial Park. The Zhongshan Interna-

tional Golf Resort 27 hole course designed by Gary Player is situated just 5minutes away. 

This hotel is close to Purple Mountain Observatory, Ming Xiaoling Mausoleum, and Xuan Wu 

Lake Park. Local attractions also include Dr. Sun Yat-Sen Mausoleum and Nanjing City Wall.



Whenever we are thrown from mainstream thought it 

is only natural to draw in those around and closest to 

us, and call them family, for whatever that may mean. 

Nowhere is this more obvious than in our own expat 

world. Have you giggled with the girls over “(he’s like a) 

horse horse tiger tiger”? Melissa Morgernstern takes 

up the case for the many sides of Chinglish.

How long has it been since you dressed up as your 

favourite superhero? For some of us, a good few dec-

ades; others perhaps haven’t taken it off yet! For the 

former, find out in this issue just what drives the latter 

in “Unmasking Cosplay”.

You may know how to show the Night Fever, Night 

Fever, but ever wonder about the hard work that goes 

on behind the scenes for all involved? And what on 

Earth do their parents think of a career so vested in 

the dark recesses of society? Herein read of a day in 

the life of a nightclub.

An oft derided, but arguably necessary, element of ur-

ban folklore is that of the delinquent teenager. Stand 

by for the next level; the Shamate are coming and they 

will change China’s social strata forever. Mark these 

words and see why in this issue, as The Nanjinger tack-

les Subculture, our first release for 2014. For we do 

not produce in neither January nor July; that is when 

you will find us on the beach/at the Pole.

May your horse go with you.

Soul 
Mining
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Disclaimer

This article is intended solely for informational purposes and does 

not constitute legal advice. Although the information in this article 

was obtained from reliable official sources, no guarantee is made 

with regard to its accuracy and completeness.

Amendments to PRC Company Law
On 28th December 2013, the Amendment to the PRC 
Company Law (the “Amendments”) was released, which 
will come into effect on 1st March 2014. It will streamline 
the corporate registration system to ease market access and 
encourage social investment; a fresh effort highlighting the 
government’s administrative reform.
When China’s Company Law was first drafted, its primary 
concern was to regulate State Owned Enterprises accord-
ing to modern business management techniques. However, 
it lacked reference to experience. In the past six years, the 
Chinese market has also changed. As a result, there was an 
urgent need for amendments to the law.

Key Points of the Amendment
(i) Capital limitation
The requirements for the minimum registered capital for 
setting up limited liability companies have been scrapped 
entirely. Previously, ¥30,000 had to be provided for limited 
liability companies, ¥100,000 for limited liability companies 
formed by a single person and ¥5 million for joint-stock lim-
ited companies.
There will be no more limits on the proportion and duration 
of the paid-in capital, and this will no longer be a matter of 
industry and commerce registration.

(ii) Deposit capital 
Instead of depositing a fixed amount of registered capital that 
cannot be spent freely in a corporate account, shareholders 
will be able to determine amount and duration of registered 
capital at their own discretion. They will be held liable for 
the authenticity and legitimacy of their investment payments.

(iii) Business site
Requirements on the site registered for business operation 
will be relaxed.

(iv) Annual report
To improve transparency and strengthen business credit, the 
current annual inspections on registered companies will be re-
placed by annual reports open to public inquiry, while compa-
nies that commit aberrant behaviour will also be made public.

(v) Procedure of registration
The registration procedures are simplified by canceling the 
requirement of a capital contribution verification report.

General Impact
The reforms are aimed at unleashing market dynamism, en-
couraging private businesses and boosting employment.
They will foster a market environment of fairness and com-
petition, mobilize social capital, and encourage small and 
micro enterprises to grow and boost employment, according 
to a statement released after the State Council.
“It is necessary that the measures be carried out across the 
board,” the statement said, adding the move is in line with 
general market expectations and conducive to expanding so-
cial investment and strengthening the steady economic trend.
On the downside, this may also trigger more bogus compa-
nies without sufficient capital and assets.

Impact on Foreign Invested Companies 
FIEs are subject to special laws and regulations, which are in 
line with the current Company Law with regards to the above 
paid-in capital registration, mandatory capital contribution 
schedule and capital verification requirements. 
However, once the Amendment takes effect, those specific 
provisions will become invalid, as they are inconsistent with 
the Amendment. In practice, authorities will still need to is-
sue guidance on how to make the procedural adjustments.
In addition, how the Amendment will retroactively apply to 
companies established before its effectiveness also remains 
unknown. For instance, if an existing FIE has a capital con-
tribution deadline after the Amendment comes into effect, 
can its shareholders revise its articles of association to extend 
the contribution schedule? The feasibility of this plan and 
others will require clarification from authorities.
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C
onservative Chinese culture has always viewed club-

bing with extreme criticism, branding clubs as places 

full of tattooed gangsters and loose women. How-

ever, the past decade has seen the Chinese clubbing scene 

go through its own reform and opening-up process, caus-

ing nightclubs to become increasingly popular.

When Mazzo, one of Nanjing’s oldest clubs and the first 

establishment of such a nature in the 1912 complex 

opened its doors ten years ago, the emerging subculture 

was very different from today. 

Today, people face a mature industry and a market burst-

ing with choice. Not least due to the the internet, mod-

ern customers have been able to develop very specific 

ideas on what every aspect of the club should be like; the 

drinks, the music, the decoration. 

“Back in the day, people would be satisfied as long as they 

could party but now there is a need to diversify and offer 

something for different tastes”, explains Peter Song, man-

ager of the Nanjing nightclub.

“People’s tastes have matured over the past years. Initially, 

when the choice was slim, people did not care about de-

tails, they just came to the club to have a good time.” 

Apart from a see of clubs in 1912 for different customer 

gropus, one glance at Mazzo’s schedule confirms the need 

to placate customers’ varying demands; Korean night, In-

ternational night, chart music and electro music target an 

incredibly broad market in order to attract customers 

that are easily out of the door if their requirements are 

not met. 

One cannot help but wonder how this constant need for 

innovation to satisfy customer needs affects the people 

who are most invested in a club; its employees. A look 

behind the glitzy and glamorous façade of this particular 

location shows a highly ambitious group of people whose 

motto number one is progress and who are a lot more to 

each other than mere colleagues. 

By Wang Tiantian
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Frank started as a bartender at the club seven years ago 

and has worked his way up to the position of bar man-

ager; his responsibilities include training new bartenders, 

choosing new types of alcohol and, when his busy sched-

ule allows for it, creating new cocktails. 

It becomes clear within seconds that Frank’s passion for 

his job stems first and foremost from innovation; i.e. his 

development of previously non-existent alcoholic bever-

ages. He admits that he will introduce himself as “cocktail 

innovator” rather than “bar manager”. Full of pride, he 

shows a picture of a cocktail he created from scratch, 

a process that took him three weeks. “There are four 

aspects to making a good cocktail,” he confides, “back-

story, colour, taste and glass. While the taste is obviously 

the most important of the four, the other factors also 

strongly influence a cocktail’s quality.”

Every cocktail starts with a story. The dark-blue cock-

tail that is Frank’s favourite piece of work is called“Other 

Shore”（彼岸）; it tells the story of a boy who is madly 

in love with a girl but when he confesses his feelings, she 

believes it to be a joke and so he is sad and blue about 

his failed conquest.

Frank chose the sombre colours of the drink as an ex-

pression of the young gentleman’s mood and made its 

taste bitter-sweet, its ingredients compiling of rum, violet 

and Cointreau. Finally, Frank who is very obviously in his 

element gives me a short introduction into the meaning 

of glasses in cocktail culture. Different glasses have dif-

ferent characteristics, and so he used the classic triangle 

cocktail glass that Cosmos are served up in. “This type of 

glass is very sexy,” he explains the thought-process be-

hind his choice. 

Most striking about Frank is the fact that although his 

career has progressed as far as possible in the club, he is 

incredibly humble. He emphasizes that he is still learning 

new things and trying to improve his skills every single 

day; that despite holding such a high position he has by 

no means arrived at the end of the line. “Because you 

constantly need to create new drinks, you are never done. 

New products enter the market and you need to learn 

about them and work with them. You need to constantly 

add to your skills.” 

More so, in order to create a great-tasting drink, a cock-

tail innovator needs extensive knowledge of each type of 

alcohol’s taste and their compatibility; this takes extensive 

training for which not everyone who enters the business 

is prepared. “Many young would-be bartenders walk in 

here because they have seen an actor in the movies look 

cool waving the mixer about, so they want this job to be 

cool too. When they find out how much hard work it is, 

how long it takes to learn and how boring it can be, the 

majority of them quits,” Frank tells me. After seven years 

at the club he has seen many a young person attempt and 

fail to become the next Tom Cruise. Frank has made it to 

the top but it took a lot of hard work to get to where he 

is now. His dream is to one day open his own cocktail bar; 

every bartender’s “ultimate goal”, he laughs.

Cocktail Artistry

A reflection of the scene’s internationality is the club’s 

staff, which consists not only of Chinese but also of DJ 

Kelly, a female Korean disk jockey, who is unsurprisingly 

in charge of Korean and AJ from Mauritius, the club’s For-

eign Manager. 

DJ Kelly is a bubbly, instantly likeable young woman, who 

when she is not studying for her Master’s degree at Nan-

shida, is firing up 1912’s first club with her beats. 

It is impossible not to marvel at her energy, considering 

she studies during the day and works shifts until 4am or 

later at the club. The reason she can do this is because to 

her, working as a DJ does not really feel like work at all. 

“In fact, it is relaxing for me, after I have had a stressful 

day at uni, to come to the club and play the songs I love. 

It makes me happy to see people having a good time and I 

can communicate with them through my music.”

Enquiries into what her parents think of her working in 

a nightclub unearth a very supportive family. “My mother 

was behind me from the beginning and now my father 

has come round as well,” she tells me happily. Initially her 

father was worried her unconventional choice of a part-

Music  knows 
no borders
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time job would negatively affect her 

studies. Luckily, Kelly has been able to 

prove to him with good grades that 

this is not the case. Her mother on 

the other hand is extremely proud of 

her daughter, often showing pictures 

of Kelly at work to all of her friends. 

Of course it is not always easy work-

ing in a male-dominated field as a 

woman. Tellingly, a wander about the 

club reveals that apart from Kelly 

there are maybe two or three other 

female employees, an extremely low 

percentage but one that is easily ex-

plained. “Every now and then drunk 

male customers can get a little inap-

propriate.” Kelly explains. “In the be-

ginning I was slightly scared, but now 

I am used to it. And anyway, I needn’t 

worry because my male colleagues 

are very protective of me.” 

Another reason for the low female 

presence in the clubbing sector Kelly 

believes is Chinese culture. With the 

notion that working late at night has 

a severe effect especially on women’s 

bodies, any job that involves night 

shifts is perceived as terribly un-

healthy and is therefore character-

ized by a very low female presence. 

Being a female DJ, Kelly also sees 

herself confronted with occasional 

sexism. “Because I am girl, some men 

look down upon me. They think it 

doesn’t matter what music I play, just 

because of my gender people will like 

it. But I don’t want people to like me 

on the grounds of being female, this 

is also why I don’t dress in very re-

vealing clothes, although many other 

female DJs tend to do that. I want 

people to enjoy my music.”

Just as Frank, the cocktail innovator, 

Kelly is overflowing with ambition. 

She too explains that she is still has 

a lot to learn and that her colleagues 

help her a lot to progress her career 

and improve her DJing skills. One 

needn’t look closely to see that being 

a DJ is Kelly’s passion; however she 

describes it as a hobby, while she sees 

her studies as working towards her 

future. “I don’t think I could give up 

either to be honest”, she says. One 

hopes for her sake she never has to. 

Foreign Manager is one of those spe-

cial professions to be found solely 

in the Middle Kingdom. 24-year old 

AJ has been occupying the position, 

which combines responsibilities of 

International 
Love

on-the-ground researcher, enter-

tainer and clubmate matchmaker, at 

Mazzo for 2,5 years.“My job is to 

make sure foreigners visiting the club 

are having a good time, so I hang out 

with them, dance and also get their 

feedback to make our offers even 

more appealing to them.”

As an expert on foreign clubbing in 

Nanjing, AJ sees clearly the reasons 



While the responsibilities and backgrounds of the Mazzo 

crew are as diverse as could be, what became clear as 

day throughout the night is that this group of people are 

more than just employees doing a job or members of a 

nocturnal subculture. 

“We are a family here at Mazzo”, remarks Peter. While 

this could initially be mistaken for mere management 

rhetoric, every employee interviewed that night con-

firmed the existence of a Mazzo family. 

DJ Kelly tells me enthusiastically, “Our manager always 

supports us and we can come to our superiours with 

any problem, even if it is about our private lives. Everyone 

supports each other here at Mazzo. For example, people 

really helped me deal with my last break-up.”

“I have very deep feelings for Mazzo. Peter’s management 

style is very friendly and we all care about each other’s 

lives; we will help each other when we have problems. In 

the end, only when you have solved all your issues can 

you come to work and do a great job,” adds Frank. 

AJ’s loyalty to Mazzo and his employer is just as limitless. 

“Although my parents do not entirely approve of my cur-

rent choice of work; when my friends and my boss tell me 

not to go, I know that I could never leave.”

Just business?
The Mazzo Family

behind the great popularity of places such as Mazzo. “For-

eigners really love the way clubs work in China, since they 

offer a kindness that does not exist in the west. People 

here are very welcoming and really want to get to know 

you, so if you are new to the city and want to meet peo-

ple, you can simply come here; you will immediately feel 

at home.”

Just like his colleagues, AJ is a very ambitious individual. 

If he has a target to hit, he wants to surpass it by ten 

times; crediting his success to the fact that he spends as 

much time as possible with his customers, even if they are 

not spending any money. Having worked his way up from 

bartender, he hopes one day to climb even further up the 

nightclub ranks. 
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Appearing part gypsy, part sci-fi, cult their 

country mates deride them, saying they 

have weird hairstyles, weird clothes, heavy 

makeup, and a strange attitude. Intellectual 

circles attempt to account for them as the un-

wanted, lost and forgotten children of China’s 

economic progress.

With half of China’s people now living in the cit-

ies, and at least within glimpse of a Range Rover 

dealership, many have good reason to suppose 

their lives are on the up. They have become so-

phisticated urbanites; endowed they feel with 

good taste, a moral upstanding, higher education 

and opportunities for a life lived well.

The other half remain in the countryside and 

the smaller cities, towns and villages. As almost 

anywhere else, youths therein largely run amok. 

In the case of the Shamate, this translates to a 

mix and match of punk and goth hairstyles, heavy 

make up and horrible dance music.

Deliberately named 
through a nonsensical 
transliteration of the 
English word “smart”, 
the Shamate live their 
alternative lives on 

the fringes of China’s 
cities.

onds neither supplied by nature nor 

birthright, a connection far beyond that 

of mere friends; that not of lovers, and not 

blood related. A sub group of people that help 

one another grow, who support one another, 

financially, spiritually, and emotionally, who 

share a kinsmanship inconceivable to those out-

side their tight-knit circle. This is the “Shamate”.

B
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The former brand the latter outcasts, with their attempts 

at integrating into urban life and gaining attention with 

their cheap and kitsch fashion tastes. By trying to become 

mainstream themselves, the Shamate threaten the new 

found status quo of the first and second tier urbanites. 

Now that they have become “xiaoqingxing” (well man-

nered and privileged youth), their feigned repulse serves 

only one purpose; to undermine these outsiders deter-

mination and ensure the Shamate never gain acceptance 

into their world.

Living as they do in the countryside of China or within 

one of her smaller under-developed cities, the individual 

Shamate is less likely to have the parental supervision or 

community support that might otherwise provide them 

with an escape from the underclass. Such a lack of struc-

ture in their lives has only strengthened the bonds be-

tween them; bonds they themselves describe as thicker 

than blood.

Their collective alienation has pushed this subculture 

further underground. Casting themselves out even from 

the mainstream Chinese Internet (which is a fairly shock-

ing, unforgiving subculture in itself), the Shamate, 
who now number in the many mil-
lions it is estimated, assemble their 
families in places such as QQ Space, 
the networking site popular in fourth and fifth tier cities 

for its private groups. Such has been the abuse lauded 

upon them, that the Shamate have imposed waitlisting or 

approval processes before admitting new members into 

their family order, in fear of spies appearing in their midst.

Such is the view from within. To onlookers in Europe, 

another scene emerges. China lacks the development of 

popular culture that gave rise, beginning in the 1960s, to 

an explosion of creativity. While the Cultural Revolution 

raged in China, so thousands of kilometres to the west 

were burning the flames of passions ignited by an alto-

gether different revolution, one vibrant in art, music and 

progressive politics.

It never happened in China. Its modern art movement 

has not been driven by long-haired, cross-legged, flower-

powered adolescents with an aim no more complicated 

than to take down the establishment by lying down on 

the street across its very doors. Instead, contemporary 

art has been the preserve of intellectuals, initiatives of 

State Owned Enterprises and gossip for coffee yuppies. In 

merely doing their job of reflecting societal change, much 

domestic media has also joined in the communal looking 

down one’s nose at the Shamate.

South Reviews, a Guangzhou-based political and eco-

nomic biweekly, labelled the sub culture, “the result of 

the semi-urbanization and incomplete modernization of 

individuals and groups”, and commented that the gulf be-

tween the Shamate and their well healed brothers and 

sisters in the first and second tier cities, “will never be 

bridged, no matter how many of their kidneys they sell”.

Steady on; such strong language could well mean the 

doors of South Reviews are about to be kicked down, 

behind which will be standing the Shamate, who within 

such a context, represent an at present unrealized vital 

component in the progression of modern Chinese cul-

ture. With their itinerant lifestyle as the latest shock to 

the country’s grandparents, the Shamate are no more 

than evolution over their rebellious predecessors, in 

China or elsewhere. The Motherland has little in the way 

of thrift shops that are populated by those of alternative 

lifestyles in other countries and for which the Shamate 

have no need; their creative fashion solutions are but a 

click or swipe away. Same stuff, different era. Type “1980s 

goth fashion” into Google followed by a similar search for 

“shamate”. Be hard pressed to tell the difference. Nothing 

much has changed really.

As the uninitiated, the Shamate come seeking answers. 

Having glimpsed the greater reality of what they are, they 

yearn to know more. Now it is time to transform their 

first few steps on the journey toward understanding their 

place in the evolution of popular culture into a more firm 

footed march toward the future.

By Frank Hossack
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- “What does the rest of the sign say?”
- “Sorry, what?”

was in complete disbelief that a Chinese person 

was asking me what a sign down an alley had said, 

but when I turned around I suddenly realized why.  

The sign belonged to a tiny café run by a Chinese and 

English couple and was humorously named: “一个英国
人的Bicycle Café”.  After explaining the sign to him, the 

street stall owner gave a snarky sort of laugh and said: 

“Heh, yeah, I’ve always wanted to know what that sign 

said, but I never could find anyone who could tell me until 

now. Thanks.”  

Chinglish is usually seen as the butt of way too many jokes 

or the bane of an ever growing and developing modern 

society.  Yet, this mix of modern speech is also a continu-

ously evolving language used by a growing community of 

Chinese and English speakers.  

In China’s vast history of invention and policy creation, 

English is something that was never truly institutionalized 

on the Chinese mainland.  To this day, English has been 

used as a utilitarian tool for economic, political, or social 

growth.  However, it was in the 18th century that English 

started to pervade the mainland through colonialism and 

overseas trade.  Locals who were brought up with the 

notion of China as the “central country”, were not re-

ally willing to learn about a new culture, let a lone a new 

language.  Yet communication was necessary, and thus 

Pidgin English was born. From the 1850s to the 1950s, 

when westernization hit its major peak, there was a more 

concerted effort towards learning formal English, but all 

too often, when studying “official” English, emphasis was 

placed on memorizing famed literary works as opposed 

to the modern or actual spoken tongue.

English language learning took a turn for the exceptional 

when China’s isolationist policies added new colour to 

the language, when politically charged phrases and ex-

pressions such as “capitalist roader” (走资派) and “right 

deviationalist wind to reverse correct verdicts”  (右倾翻
案风) came into existence. While phrases such as these 

may have lost their importance, they are crucial to un-

derstanding China’s history yet almost unintelligible to 

anyone outside of the Sinophile sphere.  
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Yet despite this proof, there is something 

absolutely convincing and devilishly delicious 

about yelling out your preferred price in Chi-

nese.  Even my Chinese friends felt inclined 

to start adding some English words into their 

speech once in a while; the most popular 

were not perhaps the most appropriate.

It may sound a little ludicrous, but Chinglish 

can also be used as a teaching tool.  Chinese 

culture is difficult enough to understand with 

the help of a legitimate teacher, tutor, or even 

a good buddy.  However, there are a few en-

terprising individuals who have decided to 

take advantage of the growing love of Ching-

lish culture by producing kitschy pins, shirts, 

pens, stickers, and more.  

These knick-knacks are imprinted with 

translated and transliterated phrases from 

historic and modern China, giving tourists a 

little inside look at modern China, and long-

time expats a giggle or two.  

Refrigerator stickers with angry pandas 

warning you that they will “give you some 

color to see see” （给你一点颜色看看) 

or t-shirts with communist era students 

and happy little red handkerchiefs cheering 

“Good good study, day day up” (好好学习，
天天向上) not only produce a chuckle or 

two but really give an insight into what Chi-

nese people consider as either important or 

humorous.   

A single word that provides a plethora of 

insight into Chinese language and culture is 

the ubiquitous and all important “guanxi” (

关系). Explained as a figurative network of 

contacts and connections, studies have been 

dedicated to understanding and defining this 

type of social construct.

While jokingly used at times as a way to 

achieve certain goals or obtain hard to get 

items, guanxi is a valuable piece of knowledge 

that will not only get you on your way to 

being a 中国通 (China master) but also avail 

you of a better deal at the tailor’s.

More recent reform has done wonders and 

opened up China to both receive and influ-

ence English in new and interesting ways.  

While the country may be benefiting by the 

introduction of English language schools and 

a flourishing international economy, English-

speaking cultures are finding their vocabular-

ies increasingly coloured with taichi, lychee, 

and kowtow.  This marriage of cultures and 

languages does not only bear upon Chinese 

and English speakers in their homelands, but 

also the expats of each country (especially 

China) who are trying to understand the 

new land which they call home.

Arriving in China“fresh off the boat”, the 

intimidation factor can be excruciating.  The 

lack of space, abundance of people, and the 

language itself can be enough for anyone to 

reconsider a long-term stay.  Yet, time does 

its work and suddenly one may feel that they 

have mastered the art of 讲价 (bargaining) 

and know exactly what they want when they 

arrive at their favourite 小吃 (snackery).  

Despite having a perfectly acceptable trans-

lation, hot sauce/spice, dumplings, and fried 

rice just sound better when you pronounce 

them la jiao (辣椒), jiao zi (饺子), and chao 

fan (炒饭).  

While studying at universities in China, lo-

cal and international 同学 (classmates) alike 

find it so much easier and more useful to mix 

the languages.  Seriously, why would you ask 

for a cab when you can 打车 (fight a car)?  

A professor of mine once talked about a 

study where they compared the bargaining 

ability of a non-Chinese speaking foreigner, 

a Chinese-speaking foreigner, and a Chinese 

person (my liberal use of the word foreigner 

should also be proof of the pervasiveness of 

Chinglish).  The study found that all of them 

were eventually able to obtain the same item 

for the same price; the only difference be-

tween the three was the time in which they 

were able to complete the task.
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For all its scholasticism and usefulness, there really is no 

avoiding the tickles and guffaws to be had after seeing 

“Fragrant and Hot Marxism” or “Slip and Fall Down Care-

fully”; no one is immune to the sighs or giggles induced 

by Chinglish every now and then.  However, some of the 

mistakes can verge on the point of ignorant or offensive.  

One of the most famous examples of this phenomenon is 

the famed Darkie, now Darlie, toothpaste. 

The original product was introduced to the Chinese 

market as Darkie toothpaste (黑人牙膏) complete with 

an image on every tube of a man in what appeared to 

be traditional black face attire and make up.  However, 

after Colgate-Palmolive acquired Darkie’s parent com-

pany, Hawley & Hazel, in 1990, the English translation was 

changed to Darlie, yet the Chinese name remained. After 

the 1990 acquisition, with the toothpaste continuing to 

do well on the Chinese mainland, as well as in Taiwan, 

Singapore, Malaysia, and Thailand, Colgate assured that it 

would not be released outside of Asia.  

While Chinglish is at times 
undoubtedly nothing more 
than hilarious gaffs on 
official signs, it could 
perhaps also be considered 
one of the many “unofficial” 
forms of English that help 
link cultures and create 
understanding.  

“Pidgin” English is a form of English that was once the 

main form of the language spoken and understood in Ha-

waii, enabling natives to understand the continual flux of 

foreigners to these islands.  Singlish, is a form of English 

that is completely accepted by locals (in Singapore) and 

even within the sphere of international trading and busi-

ness.  While these are only two examples of “unofficial” 

forms of English, one general trend that seems to be rec-

ognized worldwide is that when a nation’s economy be-

comes international, regional English languages are devel-

oped so that even the bilingually challenged populations 

of a country can participate and communicate effectively.
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hen the San Diego’s Golden State Comic 

Minicon came to life in 1970, none of its 100 

attendees could have foreseen the future development of 

Cosplay into an integral element of pop culture. 

Four decades later, now one of the biggest gatherings of 

multigenre fiction fans in the entire world, the San Die-

go Comic Con has seen an incredible 130,000 visitors 

this year, a majority of which flaunted a vast selection of 

brightly coloured costumes. Cosplay has now become 

part of daily life as demonstrated by TV shows such as 

Big Bang Theory and Community, which instruct us of the 

correlation between geeks and Cosers. “We are geeks, 

ergo we cosplay” seems to be the message sent out by 

the show’s main characters, establishing Cosplay in Amer-

ica as a subculture of geek culture.

For those who are curious as to what lies behind this new 

age term, it is a composition of the words “costume” and 

“play”. Cosplay can be defined as real life alter ego expe-

riences, i.e. the act of dressing up as fictional characters 

from sources such as comics, anime, TV shows, films and 

PC games. 

While the term itself was coined in Japan, the act of cos-

playing can be traced as far back as 1908 in the US, when 

a fan dressed up as a science fiction character named “Mr. 

Skygack, from Mars”.

While there is an on-going discussion about where mere 

dressing-up for Halloween ends and actual Cosplaying 

begins, it seems “fandom” is the key differentiator. Usu-

ally, people will chose to dress up as characters they are 

serious fans of, with the most dedicated of players even 

taking on the persona they are portraying. 

In China, while not yet quite as mainstream as in the US, 

Cosplay has also started to grab the public’s attention. 

At the 2013 China (Shenyang) Animation Games Expo 

held on 1st August, over 1500 Cosers were in attendance; 

numbers that speak of a growing subculture rather than 

a fleeting trend.

Yuan Ai, a 23-year old Cosplayer from Nanjing, confirms the 

growing popularity of dressing up as fictional characters in 

China. “In recent years, more and more universities have 

started offering Cosplay as an extra-curricular activity.” 
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“There is also an increasing number of competitions and 

companies who hire us for special occasions”, explains 

the young woman who, when she is not becoming a real-

life version of fictitious people, works in the tendering 

business.

Interestingly, surprising differences exist between the 

cosplay culture of the West and China. The recent survey 

“Psychology of Cosplay” conducted by clinical psycholo-

gists Dr. Andrea Letamendi and Dr. Robin Rosenberg re-

vealed that a majority of cosplayers (66 percent in the 

study) across the Pacific are female. Some insiders attrib-

ute this to the heavy focus on fashion and accessories 

such as wigs, which might be perceived as not masculine.  

That said, according to Yuan Ai, the Cosplay scene in Chi-

na sports more gender-equality, with many members of 

her Cosplaying team and competing teams being male.  It 

seems that when it comes to dressing up, Chinese men 

are a lot more open-minded than their Western coun-

terparts.

From a thematic perspective, while in Western culture 

many people chose either futuristic or contemporary 

material such as modern super heroes, science fiction 

characters or Japanese manga characters, the scene in 

China is shaped by a more backwards-facing perspective. 

This can be attributed to the fact that a major source for 

Cosplay inspiration in the Middle Kingdom is PC games. 

A majority of these computer games focuses on China’s 

glorious past and long-gone dynasties with magical ele-

ments and mythical creatures. Consequently, the topics 

of popular games influence the costume choice, while 

simultaneously offering up another possible explanation 

for the higher male presence in China’s Coser commu-

nity. In line with the PC game’s historic themes, Yuan Ai 

often finds herself wearing traditional Qipao’s or mythical 

warrior costumes of days gone by as opposed to Wonder 

Woman or Lara Croft outfits. 

No matter the choice of costume though, the question 

most asked by outsiders in the face of grown-ups dressing 

up on a routine basis is what makes these people do it. It 

has to be more than mere fandom that causes someone 

to sit down for hours to work on their costumes and 

make them just perfect, or attend practice twice to three 

times a week over the course of an entire year for an 

upcoming theatre performance, as Yuan Ai does. 

Reverting to childhood seems to be a big motivating fac-

tor behind the Cosplay psychology. Yuan Ai mentions that 

she is especially looking forward to acting out a character 

from her favourite TV series The Twelve Kingdoms. “For 

me it is like going back to my childhood”, she says. “In 

these moments, when I play beloved characters from my 

past, I feel happy, carefree and relaxed.”

According to Dr. Letamendi a further motivational fac-

tor is identification with the character.  

 

 either because one can relate to 

them or because one admires their actions. A common 

shared identity, it seems, is that of characters showing 

trouble adapting to society while growing up. In the fic-

tional world, they turn into a great hero, saving their en-

tire family. Such aspirational characteristics can be found 

across the board in the Cosplayer’s choice of role model.
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Seen from this perspective, Cosplay allows people to 

act out their inner self and be seen by others the way 

they would like to be perceived.  

 

 

While within the world of Cosplay, there exists a lot 

of shared happiness and a strong feeling of community, 

dressing up as characters from their childhood or from 

fiction more often than not earns Cosers frowns and a 

lack of understanding from the outside world. 

“Other people see us as childish.” Yuan Ai responds to the 

question of how people react when they find out about 

her hobby. This is undoubtedly due to the current status 

of an industry that is still in its infancy. Were it to grow 

further in the future, people’s perceptions might change. 

With companies such as Lenovo hiring Yuan Ai for prod-

uct launches it seems the Cosplaying scene is definitely 

headed in the right direction. 

In the US, where the industry has had over a century 

to mature, many Cosplayers can make a living from their 

hobby, for example by selling costumes and accessories 

to insiders. 

Yet it can be argued that Cosplay is almost doomed to 

failure from the very beginning due to the severe age re-

striction Cosplayers face. Targeted at younger audiences, 

a majority of the characters drawn from fiction by Cosers 

are of a younger age; many anime characters are in their 

tweens and most other contemporary material focuses 

on the under-forties. Therefore, as one progresses in life 

it becomes more and more difficult to find characters to 

portray.  A rare example of “mature Cosplaying” is the 

recent portrayal of Master Roshi from the Dragon Ball 

series by 62-year old Swedish bodybuilder Andreas Cahl-

ing.  The pictures of the man with an incredible physique 

imitating the martial arts teacher have been spreading on 

the Chinese Internet like wildfire. Turtle Hermit, as the 

character from the Japanese anime is also called, is how-

ever one of an extremely rare bread; the aged supporting 

character. Only few exist in the Coser universe, hence a 

career in this field comes with an expiration date and is 

as a result a hopeless career choice. 

While these are certainly reasons for many fans to treat 

this artform of dressing-up as a hobby, albeit one that 

consumes a large amount of time and money, their dedi-

cation and devotion is extraordinary. 
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According to the study “Psychology of Cosplay” the cost 

of a costume lies mostly between US$100 and US$199, 

with 82 percent of Cosplayers in the US making their 

own costumes, and spending an average of 44 hours to 

do so.  In China, where tailors are still affordable, Yuan Ai 

is able to get most of her costume done by someone else, 

only adding the final frills and details herself. Her most 

expensive costume cost ¥2,000 while one of her friend’s 

creations set its owner back ¥5,000. 

A very vivid example of the extreme lengths some Cos-

ers go to has also been making the rounds online; photos 

surfaced of a Russian girl named Tina Rybakova, who paid 

US$15,000 to pose with a real, live bear while imperson-

ating a warrior version of Merida from the 2012 Disney 

movie Brave.

The “Psychology of Cosplay” panel discussed what in-

spires people to such dedication and came to the con-

clusion it is the tight-knit format of the Cosplaying com-

munity, which comes into existence through their shared 

experiences, that plays a key role. These are mainly mani-

fest in the hard work that goes into making your own 

costume, undeniably a Coser’s main point of pride. 

Bill Doran, owner of Punished Props, a company building 

replica props and costumes, describes the strong connec-

tion of people in the business; “the building process of 

creating your own costume, the headache and heartache 

of shipping a costume; if you see someone else in a cos-

tume, you can pretty much assume that they have been 

through all of those things too.   

 

Dr. Letamendi confirms this notion by emphasizing the 

power of shared experiences. “You just go, ‘Yes, that’s hap-

pened to me. My guns didn’t arrive when I did.’”

Ai Yuan experiences the same kind of closeness with 

members of the Chinese Coser scene. Her Nanjing group 

has taken part in the annual national Cosplay competi-

tion in Shanghai and according to Ai Yuan, one of the main 

reasons for people to travel to the event from all corners 

of the country every year is to see their friends from 

other teams. More telling is her immediate response to 

the question what she would miss most if she were to 

stop Cosplaying. “My friends”, she says.
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(see next page)

It’s more than just a cookbook... 
It’s a collection of wonderful recipes from 
friends of Hopeful Hearts all round the world. 
Every recipe is written in both English and 
Chinese.  With over 190 recipes of interna-
tional cuisine you could be dining in a different 
country every night!
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Chinese.  With over 190 recipes of interna-
tional cuisine you could be dining in a different 
country every night!

here is much talk that foreigners should not con-
sider driving in China. Often cited for this are the 
unusual customs of local drivers, law enforcement 

and the general perceived lawlessness of roads in the 
Middle Kingdom.

Nevertheless, there are now in excess of 1,500 for-
eigners in Nanjing in possession of a Chinese driv-
ing license, and the fact remains that any competent 
foreign driver should be able to cope well with traffic 
in this country after some time is spent becoming ac-
customed to it. Obviously, it is a great help to be able 
to read Chinese, but this is not absolutely necessary 
as long as you follow what all the other cars are doing!

Driving Tips
Likely the most important point to note before hitting 
the road in PRC is the fact that you, as driver of a car, 
are to blame if you hit a cyclist or a pedestrian, what-
ever the circumstances. That is unless you are hit from 
behind wherein you may be able to argue the point, 
but do not count on it.

As in many countries, bike riders tend to ignore a lot 
of the rules of the road; they will often run red lights, 
drive the wrong way down the road, and worst of all 
not wear helmets. Many bike riders also believe they 
do not need lights at night, making them almost invis-
ible to car drivers and other bike riders alike. Keep an 
eye out for bikes at all times, especially when crossing 
over bike lanes.

In a lot of Western countries a flash of your headlights 
means you are giving way to another vehicle; in China 
it is the opposite. This is also worth bearing in mind as 
a pedestrian, if you see a car flashing their beams then 
you will do well to get out of their way.

Just as in the US, cars can indeed turn right on a red 
light. This is, unless indicated otherwise, i.e. by a red 
right arrow.

Good luck driving in China; there is a lot of country 
just waiting for you to discover!

Note: For information on a acquiring a Chinese driving       
license, look under The Nanjinger menu on the Nanjing   
Expat website, or delve into the forum on the Hello Nan-
jing website where it is a common subject of discussion.

T
Driving in China
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With Jean Yves Le Corre 
and Jochen Shultz 

Implementing Key Performance 
Indicators in China  
Key Performance Indicators (KPIs) have 
been used with substantial success in the 
West for around 20 years. Their core moti-
vation is to monitor performance, on an in-
dividual or team level, through comparisons 
against past performance. 

Closely linked to benchmarking, it is impor-
tant that employees consider KPIs as fair. 
While in the West employees are involved 
in the development of KPIs, the collection of 
honest feedback from employees has been a 
challenge in China, unearthing the need to 
take into account strong societal structures 
that shape Chinese professional life.

If mismanaged, the normal response to a 
poorly managed KPI implementation pro-
cess is frustration, hurt feelings and a lack 
of trust. On the other hand, a well-managed 
KPI project can become a powerful tool to 
lead teams and drive performance. Most 
successful KPIs in China illustrate a clear 
understanding of company culture; getting 
that right before starting development and 
implementation of KPIs has been shown to 
be instrumental. 

Communication strate-
gies are crucial
A well-designed questionnaire analysed by 
an experienced cross-cultural consultant 
can help by providing an insight into employ-
ees’ perception of KPIs. A foreign manager 
leading a KPI project can then bring initia-
tive to their team, willing them on to share 
opinions and contribute to the development 
process. An important factor in this case is 
to consider how employees perceive KPIs; 
do they understand their meaning and the 
“link” to their daily work?

A rookie mistake among Western manag-
ers who start implementing KPIs in China 
is the implementation of a democratic and 
collaborative leadership style as the best 
approach; local employees are suddenly in-
cluded in meetings and asked to contribute 

in processes they are not used to. Since KPIs need 
a strong credibility with the people that are going 
to be measured, not involving them in their devel-
opment remains a challenge in China. Such cultural 
hurdles do not mean that it is impossible, but that 
strategies, methodologies and key factors for suc-
cess are radically different.

In contradiction to Chinese society in general, where 
collectivism and group orientation are very strong, 
Chinese employees usually feel more accountable to 
their boss than to the organization. The boss-em-
ployee relationship can often be a very affectionate 
one, which makes formal objective considerations 
when giving feedback and evaluating performance 
difficult. For this reason, starting with individual KPIs 
can be a good solution, if the employee considers 
them as fair.  

Driving improvement
KPIs require cross-functional matrix organizations 
to be successful, illustrating the need for a “Chinafi-
cation” of this Western concept to work in China; a 
matrix organization has no clear hierarchical struc-
ture and defined responsibilities in comparison to a 
functional organization and is therefore less likely to 
be efficient in China.  

Despite compliance-gaining attitudes (intention-
ally trying to alter behaviour) becoming common in 
China, KPIs have not been implemented on a sig-
nificant scale. Rules and objectives, as KPIs can be 
perceived, are usually not seen as an internal con-
trol system to drive objectives, but more as a way 
to manage people through the use of a “big stick”. 
Therefore one possible approach is to communicate 
the KPIs as goals that the employees should pursue.

Instead of trying to fit a Western concept to Chi-
nese culture, focus on the core idea behind KPIs and 
the creation of a system tailored to Chinese profes-
sional life. With an end result likely very different 
from our concept of KPIs today, the first companies 
to implement a tailored Chinese KPI system will 
in the end be able to increase profitability through 
“great leaps” in performance.   
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s there any single saying that one can act upon 

throughout all of one’s life? Confucius replied over 

2,500 years ago; “Conscientiousness towards others. 

What you do not want done to yourself, do not do to 

others”.

In my own life that was interpreted by Charles Kingsley in 

the children’s novel of the Water Babies as  “Madame do 

as you would be done by”.

The origins of such make for a perfect weekend getaway, 

courtesy of the high speed “gaotie” train from Nanjing 

South Railway Station, in under two hours. The unprepos-

sessing city of Qufu lies south of Jinan on the Beijing line. 

Ideally situated within walking distance of the three main 

Confucius sites, the brand new swanky five-star Shangri 

La Hotel has a good coffee shop and great bar. Ask for a 

river view room but note that the spa and pool were not 

open at the time of our visit.

Expectations were pegged at “moderate” as we prepared 

to digest yet another temple and mansion complex but 

late October turned out to be a great time to visit with 

clear skies and no crowds. 

By Sue Northcott

I
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The composite ticket purchased on arrival covered the 

two days and was well worth it.

We set off initially to the Kong Family Cemetery; a couple 

of kilometres walk away, but there is a wide variety of 

alternative modes of transport to scoop you up, rang-

ing from highly decorated horse drawn carriages to rick-

shaws and everything in between that can be harnessed 

to a two stroke engine.

Spread over several acres this pleasant wooded area con-

cealing over 100,00 tombs is, like all the sites in Qufu, well 

maintained. There is plenty of scope to wander “off piste” 

and discover the charming menagerie of Ming Dynasty 

animals related to the collection on Purple Mountain, ran-

domly set amongst hillocks that lead the eye through im-

pressive arches denoting seniority of the clan throughout 

the millennia; Confucius and other members of his close 

family are buried here. Many pilgrims still gather today to 

pay homage to their hero and the most respected dynas-

tic head of all ancient Chinese families. 

The next day we explored the Mansion and Temple 

complexes encircled intermittently by renovated city 

walls.  Do not miss the little Temple of Yan to the east 

of the main road opposite the Youth Hostel. Devoid of 

the hordes and characterised by impressive ancient trees 

leaning at angles that defy gravity, this is a gem.

However, the family mansion, second only to the Forbid-

den City in its dimensions, and the temple itself exceeded 

expectations. With all the magic of their illustrious domi-

nant siblings in Beijing, but slightly more digestible!

Plenty of opportunity awaits to indulge in the inevitable 

Confucian tat; didn’t the Master say, “he who visits my 

house comes away with wisdom, a couple of dodgy plastic 

chickens and some anti-phlegm tablets”?

Before our return home, we shared a dry martini shaken 

not stirred (what else?) in the Cocktail Bar on the ground 

floor of said Shangri La; the utopian way to end an excur-

sion to the family seat of the wise old sage Confucius, 

who did more than almost anyone to shape the destiny of 

the People’s Republic.
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ith ice rinks specked 
throughout the entire coun-

try and three alone in Nanjing, 
Century Star Ice Skating Club is 
definitely one of the big names for 
frosty fun. To a previous skater their 
most attractive offering is the rink in 
the Olympic Sports Centre; as most 
sport enthusiasts will confirm doing 
sports in anything Olympic is simply 
a bit of a prestige thing. 

That being said, my expectations 
were geared towards something a 
lot flashier considering this is China. 
Surprisingly, the rink turned out to 
be a relaxing haven for skaters rath-
er than a major entertainment hub. 
Apparently, skating at this location 
has not been commercialized, yet. 

On a Saturday morning at ten 
o’clock, there was only a small 
group of young children and two 
teachers, offering up enough space 
for a nice skate without the worry of 
bumping into anyone.  In terms of 
size, though not the biggest rink on 
which I have ever made my notch, 
the facilities still offer a good length. 

I did expect a rather more glamor-
ous set-up than the dull grey walls. 
There is simply not enough attention 
for big sponsors to put up their shiny 
logos or, due to the small number of 
visitors, enough money or incentive 
to make it look a bit more exciting. 

Being used to ice rinks where public 

skating is constantly accompanied 
by blasting chart music, I was as-
tonished that it was so quiet I could 
even hear the crack of my blades 
cutting through the ice. While I en-
joy that sound, after a while I found 
it so disturbing I had to pop on my 
headphones and listen to some mu-
sic. If you are skating with a group 
of friends, you might even do that 
old-fashioned thing of starting a 
conversation.

In terms of health and safety, this 
rink is absolutely a Chinese classic. 
No sign of ice masters, who scold 
you for going where you are not al-
lowed and have first aid knowledge 
in case a blade ends up stuck in 
any body part. Instead you will find 
safety notices taped on the glass 
surrounding the rink telling you to 
“not eat food while skating” and 
“wear long sleeves even in sum-
mer”. Hence, you might witness a 
beginner, who has sprained his an-
kle, being carted off the rink sitting 
on a random chair. The screeching 
sound of those metal legs on the ice 
is no fun.

The ¥70 for a two-hour skate (¥50 
weekdays), nearly knocked me flat, 
as I paid less money for an entire 
day ticket at my old local. At least it 
includes shoes.

It seems ice skating in these parts 
of China, where frozen lakes are no 

Taking it for an Olympic Spin
W cheap alternative in winter, remains 

a luxury sport that is expensive be-
cause it is not mainstream enough 
and will remain so due to excessive 
pricing. 
In the end, I found two hours to be 
more than enough, since unlike 
Germany, where a pub with an ex-
tensive range of highly unhealthy 
food to offset the effect of sports 
invites you to linger, no such estab-
lishment exists here; instead find 
an exceptionally small counter with 
snacks and drinks if you are about 
to faint from exercising. At least this 
ensures you will be spending your 
time skating rather than stuffing 
your face with fries.

If you are passionate for the world’s 
greatest game, what is a body to do 
in Nanjing? The transitionary nature 
of the expat community means it is 
a challenge to sustain and develop 
an international football culture. All 
is not lost. The Nanjing International 
Football League had a good run for 
a few seasons but is now in need of 
new teams, players and organisers. 

Likewise, another amateur football 
team, the Nanjing Lions, comprising 
both expats and Chinese guys, is 
always on the look out for additional 
players; there are no requirements 
other than a good attitude. 

Contact the former at daniel.ayl-
ward@bsn.org.cn and the latter at 
winfielddarcy@hotmail.com.

By Laura Helen Schmitt

Kicking off in 
Nanjing
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Cabernet Sauvignon through adaptability, reliability and sheer fame has arguably 
the most reliable ROI in the world, and has been accused of being something of a 
coloniser. Now it is official; the world’s most famous grape is the world’s most widely 
planted. A recently published study by the University of Adelaide puts Cabernet 
on pole usurping former front-runners Merlot and, further back, the mighty white 
Airén (Spain’s vastly planted and still dominant work horse varietal), now increas-
ingly uprooted for Tempranillo, which the study suggests is symptomatic of a global 
trend of whites giving way to reds. 

With roots, long and deep, in the soils of Bordeaux’s storied Medoc, Cabernet Sau-
vignon finds there its most sought after expression making up the emblematic and 
much plagiarised Bordeaux Blend partnering the plumper Merlot and more fragrant 
Cabernet Franc grapes. Versatile and robust, however, Cabernet Sauvignon thrives 
in a variety of climates and soil, with the defining inky cassis and blackcurrant still 
prevailing. Together with clearer varietal labeling in recent years, consumers have 
embraced the grape as much as the winemakers, looking for the famous name out-
side of the gilded realm of its origin, where it is collecting increasingly crazy prices. 

Which leads us to Chile. The émigré Carménère remains Chile’s signature grape; the Cab-
ernet cuttings that found their way from France 150 years ago have also adapted very suc-
cessfully to their new home, making for a softer, fruitier and readier experience in the main 
(a Chile Cab can generally be drunk within a year or two of bottling), more affable than the 
stricter versions from the old country. If you can fight your way through the forest of flailing 
hands brandishing bottles in front of your eyes - ironically in the name of increasing sales - 
then you can find a good example in the Trewa Gran Reserva 2006 amongst BHG’s Chilean 
offering. In sharp contrast to the uncouth sentinels of the wine hall this is a very well-tailored 
wine, and just at the point of its temporal apogee with a suave and complete glide across the 
palate delivering olive laced blackcurrant with a sliver of milk chocolate. You will need to be 
fleet of foot though, and single-minded, to grab it at the bargain sale price of ¥74 - and be 
similarly quick on the draw with your corkscrew, as it is drinking perfectly now (17 points). 

Then dust yourself off for an encounter with the Valle Alto Cabernet Sauvignon Reserva 2011 
(¥149, also at BHG). This seems to be a merely competent liquid at first taste - professional to 
a point of exposing no real character and working to a glassily smooth blackcurrant formula 
- though time exposes spicy aromas with the simple exterior yielding to something more 
nuanced and satisfying (15 points at the finish). Finally, turning to dear old, neglected, super 
behemoth Wal Mart: the starkly labeled Chile Cabernet Sauvignon Central Valle 2011 - now 
that is straight talk – is as simple as the label suggests, with not a discussion point in sight on 
the liquid per se, although it is perhaps a scandal at ¥38 - so if you can still your fears over 
the price tag, this makes for useful inoffensive knock-it-back party stash (14 points). And 
for your real friends you should also be able to spy the Alto Los Romeros Reserva Cabernet 
Sauvignon 2011 at the same venue; a suggestion of dark cherries with a hint of spice on the 
long finish, the wine displays an integrated warmth throughout, punching well above its 
weight at ¥58 (16.5 points).

Flagging down a Cab



37

Agriculture 47.3

Other 4.3

Forest 24.6

Water 8.7

Buildings 15.1

During this period, the economic development index was 
much higher than social or ecological ones. 

Excessive attention was 
paid to the economic 
side of development,
while the endurance of society and environment was 
neglected entirely. 

This period is followed by behavioural change brought 
about by the realization of the impending crisis, in which 
steps are taken to protect the land and to achieve sustain-
able land usage.

Yet there remains large amount of potential waiting to be 
explored. In the future, attention must be paid to the coor-
dination between economic, society and environment. Dr. 
Lina Sun suggests this can be achieved by strengthening 
afforestation in the built-up area. 

At the end of 2008, the area of afforestation per person in 
the Nanjing’s built-up area measured 13.2sqm.; lower than 
the standard set by the United Nations, who prescribes an 
area of afforestation per person of 50-60 square metres.

 

Source: Rocker Images

Urban Land Use in Nanjing

In the course of future development, the structure of ur-
ban land use needs to be optimized, the proportion of 
greenbelt needs to increase and much attention needs to 
be paid to the importance of afforestation in protecting the 
environment and beautifying the city.

Therefore, despite the rather severe situation at present, 
Nanjing’s current city plan has applied the principle of in-
tegration in practice to realize sustainable development in 
the years to come, giving us at least a little reason to be 
optimistic.

Revitalization in Nanjing
temming from 20th century devel-
opments in science and technology, 

the problems of population numbers, a 
lack of resources and environmental is-
sues urgently require a balance of econo-
my, society and environment; commonly 
called sustainable development. 

A traditional development style is unable 
to provide the necessary drastic changes 
to secure sustainable development. As 
a result, revitalization is needed to help 
humanity adapt to a changing world. It 
will come as no surprise that Nanjing has 
been trying to make its own efforts in this 
area, but what is the state of the nation (or 
rather city) from the point of view of hu-
man settlement?

Human settlement includes the aspects of 
natural environment, social environment 
and political environment. The main 
point of sustainable development is to 
make full use of non-renewable resources, 
for example land resources. Therefore, the 
basic task of city planning is to organize 
the urban area according to geographical 
and economical characteristics. When it 
comes to urban planning, protecting ur-
ban land consequently becomes an im-
portant issue. 

Human settlement should suit 
the population and land use scale 
The resident population of Nanjing is 8,161,000, with a 
density of 1,239 people per square kilometres. 

We need focus on not only expansion but also the balance 
and integration of human settlement. A look at developed 
cities such as Singapore and Shanghai indicates that a 
well-developed city can provide for a construction area of 
750 square kilometres, under the proviso that green land 
accounts for over 70 percent of the total area. 

The urban development of Nanjing is in no special way 
very different from that of other large cities in China. Lina 
Sun, of Sichuan Agricultural University, has observed a 
pattern in which land use is at first uncoordinated, which 
suggests that there was a lack of coordination among the 
social, economic and environmental systems of land use, 
leading to negative effects on the sustainable use of land. 

S
By Nurmira Jamangulova



38

Previously the lane that led nowhere other than Jasmine Youth Hostel, now there is good reason to venture further than Florentina, 

past the “Kiss Me” bar, on to the end of the alley, and into Home Town. Here, the trendy young things now hang out to chat, drink 

or jam with friends and other clientele, but the real star of the show is the building itself. A Republican original; the two floors occupy 

some 300 square metres, and while much of the interior remained intact, co-manger Tian Dong admits that it was in dire need refur-

bishment. His friend and cohort, designer Zhao Qing took charge and set about respecting and preserving as many of the building’s 

Republican nuances as possible. Sit a while, and take in his efforts with a tea set or Belgian brew.

Gastronomy
Home Town
By Frank Hossack

Activity 
Toastmasters
By Wang Tiantian

Let us begin with a confession. Until a week ago I had never 

heard of Toastmasters and so the first image that sprung to my 

mind at its mention was a high-end kitchen appliance. I was 

quickly disabused of this notion as I found out it has nothing 

to do with cuisine and everything to do with communication. 

Toastmasters International happens to be a nonprofit organi-

zation with worldwide meetings, which aims to improve their 

members’ public speaking and leadership skills in a workshop 

set-up.

The HROP Toastmasters Club is one of the Nanjing locations 

for locals to enhance their oratorical capabilities. It was char-

tered in November 2011 and holds a weekly session with a 

thematic focus on Human Resources. 

The club’s credo is to firstly, train speakers; secondly, help peo-

ple practice their English and finally, be a platform to build 

a strong HR network for the Nanjing region. An evening with 

them makes crystal clear that they have succeeded in realizing 

their aspirations. On average the meetings see about 40 peo-

ple squeezed into a not-so-large room and even at the end of 

the year, notoriously famous for low participation, at least 20 

people filled up the small location.

The Toastmaster meeting thoroughly impressed on three lev-

els; organization, quality and atmosphere. Not quite sure what 

to expect, I envisaged a rather loose club where people kind 

of stand up and talk. Instead, I was surprised to find their 

meetings organized to a tee with every speaker’s time being 
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recorded, even opening briefings and closing reports.  Upon 

entering participants receive a sheet of paper explaining the 

evening’s procedure minute by minute and members take turns 

in explaining the objective of each speech of the evening, to 

give newcomers an understanding of the process. 

Even more impressive was the quality of the meeting. Rather 

than a bunch of people sitting about and talking English, the 

session consists of prepared speeches by members who want 

to move up specifically designed levels set by the club’s Com-

petent Communicator Manual. At the end of the session the 

speakers receive constructive feedback from specifically select-

ed evaluators, i.e. more experienced club members. 

The speakers themselves ranged from shy first-timers to in-

credibly skilled orators, with one speech lasting almost 20 min-

utes and providing the audience with a highly interesting insight 

into the salary structure of companies. 

In the second part, the so-called Table Topic Session, members 

are asked to speak freely, by answering questions related to the 

topic of the day; in this case salary fairness. Any hope of sitting 

in a corner with my notebook going unnoticed diminished when 

I was asked to stand up and talk on the spot to a room full 

of people.  To my own surprise, I suddenly felt rather nervous 

Show
Kungfu Komedy
By Frank Hossack

Let’s face it; China is an overladen tree bearing rich fruit, ripe 

for a comedian’s picking. From the obvious; argumentative 

shouting over whether it will rain today, to the subtle; the bank 

whose telephone message sells you on how to invest every last 

mao after kindly reminding you to keep enough in your account 

to see you through the new year holiday, what with all those 

necessary hongbao.

For around a year now, Shanghai based Kungfu Komedy has 

been bringing international and local expat comedic acts to 

perform at Finnegans Wake in Nanjing, on a pretty regular ba-

sis. The imported names to have graced the Irish bar’s impro-

vised stage have included Butch Bradley (HBO, Comedy Cen-

tral, The Martin Short Show, the Late Late Show), Ruben Paul 

(Jamie Foxx Show, HBO’s Comedy Showcase, NBC the Late 

about making an impromptu speech in the face of a goup of 

enthusiastic listeners. 

What became clear is that the organizers are very eager to 

ensure the participation of every single person in the room, 

since first-time guests are not only invited to join the TT session 

but also feedback on the whole meeting at the end.     

Finally, the greatest aspect of this Toastmaster’s meeting was 

the atmosphere. It was very jovial, proven by the fact that there 

is a Joke Session at the beginning of each meeting. Throughout 

the entire evening people elevated the entertainment level by 

including humour in their speeches, which was especially im-

pressive considering this is the participants’ second language. 

The HROP President Liang Wenbin explains; “We consider 

HROP to be more of a family, rather than a mere club. Every-

one knows each other and we all speak the same language: 

Toastmaster.” 

HROP Toastmasters Club is one of six Toastmaster clubs in 

Nanjing, held on Thursday’s from 7.15 until 9.30 approxi-

mately in Room 1203, Longtai International Mansion, No. 198, 

Zhongshan East Road, Nanjing/ 南京中山东路198号龙台
国际1203室; the closest metro is Daxinggong.  Entry ¥20.
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Late Show), Jimmy Schubert (Entourage & King of Queens) 

and in the first show of 2014, Wil Sylvince (played Madison 

Square Garden and writer of Chappelle’s show) on 24th Janu-

ary.

Kung Fu Komedy was formed by expat Andy Curtain at the 

end of 2010 as a response to frustrations over the lack of live 

comedy options in Shanghai. While this small group of expats 

did free comedy once a month in a tiny bar, a little to the west 

Stand-Up China in Suzhou had already been established for a 

year or so as brainchild of Turner Sparks. The two groups start-

ed to grow and eventually merged under the Kung Fu Komedy 

name. They started performing in various cities around Jiangsu 

(Suzhou, Wuxi and Ningbo in addition to Nanjing) and more 

recently put on shows in Beijing, Chengdu and Dalian.

Undoubtedly not the best time of year to put on a show; only 

eight people turned up for the Wil Sylvince gig (odd since he 

had just added two extra shows in Shanghai sue to popular de-

mand), but those who did were treated to the man himself, plus 

three support acts (Andy and Turner themselves plus Tammy 

Imig who in real life is a Kindergarten teacher in Shanghai); 

putting everyone quickly on first name terms and proving suf-

ficient personal fodder for the entertainment of one and all.

After the first couple of minutes into the Tom Clancy char-

acter reboot movie I experienced a twinge of disappointment. 

Jack Ryan’s recruitment as CIA analyst to uncover terrorist ac-

tivity on Wall Street screamed of the old Al-Qaeda routine. It 

was a case of a classic routine in the end, but one of an entirely 

different nature.

Luckily, the director decided not to go for the obvious oppo-

nents in form of Middle Eastern terrorists but rather the tried 

and true cold war scenario in which scary Russians try to take 

down their long-standing competition and display a nauseating 

amount of patriotism. The Russians’ attempt to create a second 

“Great Depression” is indicative of the lingering wounds inflict-

ed on Western minds by the economic crisis, resulting in a feel-

ing of insecurity and a thematic influence on popular culture.

To my utter surprise the proverbial door opens for the Rus-

sian counterpart and in walks…Gilderoy Lockhart. Kenneth 

Branagh, the Northern Irish actor and director of Thor as well 

as this newest Clancy homage, who starred as Harry Potter’s 

wacky show-off professor, would definitely not have been my 

first bet for the main villain of the movie. From my laywoman’s 

With Kungfu Komedy, the stand up scene in China has nailed 

the obvious targets for a comedian’s repertoire; now we await 

subtlety. Somewhat inevitably, the foreigners who end up being 

funniest about China will be not the visiting professional acts, 

but those who actually live here. In the meantime, KFK remains 

the best way to let your local friends see just what it is that we 

find so darned funny about life in PRC.

Movie Review
Jack Ryan - Shadow Recruit
By Laura Helen Schmitt
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intelligence) to keep the villain busy, while her boyfriend pulls 

a heart-stopping heist. Apart from this brief moment of glory, 

she is merely the token feminine presence who follows her man 

around like a puppy and is kidnapped to pressure him. 

Disappointingly, this Keira Knightley is a far cry from the strong 

woman we saw in Bend it like Beckham or Pirates of the Carib-

bean and rather something more akin to one of the whiney 

Transformer’s bimbos. Then again, one cannot expect too much 

by way of the portrayal of women in a movie named after its 

male protagonist; my mistake.

Kevin Costner on the other hand is the personification of what 

this film is really about; a trip to the past. The reason this Jack 

Ryan movie was so much fun to watch, was its distinctive feel 

reminiscent of the 1990’s spy movie genre. Few productions 

have managed to recreate the excitement of the legendary 

Mission: Impossible scene that sees Tom Cruise dangling within 

inches of his life in a high-security room. Jack Ryan: Shadow 

Recruit is one of them. Therefore, if you are undecided as to 

whether you want to go on this walk down memory lane, here 

is a simple test; ask yourself “How much did I love M:I?” and 

you will know the answer.

perspective of Russia, he did a very convincing job, confirming 

his versatility and impressive acting skills. 

On the good side we have Team K, in the form of Kirk, Keira 

and Kevin. When Chris Pine gained global attention for his 

portrayal of the captain of the USS Enterprise, it was an an-

nouncement of the arrival of a new star on the scene. With his 

return as the famous CIA agent he follows in the footsteps of 

Hollywood legends such as Alex Baldwin, Harrison Ford and 

Ben Affleck. Pine herein continues his road to stardom, indicat-

ing that the classic action hero genre is going to remain his 

realm in the years to come. 

Having become accustomed to Keira Knightley appearing in at 

least two to three blockbusters a year, it went a little quiet in 

2013 for the UK star. Hence, it was with great pleasure that 

her return to the big screen was witnessed. Sadly though, she 

joins the long list of talented actresses to fall victim to Hol-

lywood’s gender bias as she portrays Ryan’s future wife in the 

oh-so-typical way of a Hollywood belle.  The only moment in the 

movie when she is of any importance to the plot is when she 

uses her physical charms (no surprise there) and admittedly 

her knowledge of Russian literature (at least a nod to female 
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Event
Chinese New Year Assembly
@ Nanjing International School
24th January, 2014



43

Event 
Chinese New Year Festivities 
at Nanjing International School

Event
Chinese New Year Celebrations

@ the British School of Nanjing
29th January, 2014



44

Studio 21 Grill Restaurant
藤美   
193 Shigu Lu (behind the Sheraton) 
石鼓路 193 号 ( 石鼓湾美食休闲街区 )
86795269 / 13072525212
Genuine European flavours, grilled meat, seafood 
specialt ies and well renowned home made 
desserts; all in an elegant and relaxing atmosphere. 
Special Set Lunch Menu with great prices and 
specials for students and teachers, plus live music 
every Friday and Saturday during dinner.

Brewsell's
上海路 77 号比利时精酿啤酒屋   
77 Shanghai Lu (first place up from Guangzhou Lu)
上海路 77 号 ( 靠近上海路和广州路的路口 )
58779429
www.brewsells.com 
Quality Belgian drinks & cuisine in a smoke free 
environment. Imported Belgian draft beers include 
two types of both Vedette and La Chouffe. Daily 
happy hour from 5 to 8pm; kitchen open until 11pm.

Bellini Italian Bar, Restaurant & Music Venue
贝丽妮意式餐厅  
30 Hankou Lu 汉口路30号
58863565
12 Nanxiucun 南秀村12号 
52888857 
1-106, 9 Wenfan Lu, Xianlin 
仙林大学城文范路9号1－106室  
85791577
www.bellinirestaurants.com
Stylish and elegant yet easy in which to relax, Belli-
ni serves up many signature dishes and drinks, plus 
as of 2014, live music. Reservations are advised.

Jimmy's 吉米来吧    
193 Shigu Road (inside Sunglow Bay 
near the Sheraton) 
石鼓路 193 号
86792599
www.jimmysnj.com
The place to be for live and recorded sports, 
especially on Saturday nights, while enjoying 
American style pizza, BBQ steaks, burgers, 
hotdogs, tacos and more, accompanied by a large 
selection of draft and bottled beers and more than 
50 different kinds of single malt whisky and bourbon.

Finnegans Wake
芬尼根爱尔兰酒吧餐厅 
6 Cinnalane
中山南路升州路 ( 原中北汽车站 ) 熙南里街区 6 号
52207362 / 13057623789
www.finneganswake.com.cn
Guinness, Kilkenny, San Miguel and Rogue-Dead 
Guy Ale on draught, a wide selection of classic Irish 
and Scotch single malt whiskies plus a carefully 
prepared selection of authentic western food.

Growing Rock Lobster & Steak Bar
大波龙餐厅  
4F, Nanjing IST Mall, 100 Zhongshan Lu
中山路 100 号艾尚天地购物中心四层
85656090
Tuck into a traditional Maine lobster set menu that 
includes French fries, salad and butter sauce.

Blue Sky Expat Bar & Grill
蓝澳西餐厅    
77 Shanghai Lu 

上海路 77 号
86639197
www.the-bluesky.com
bluesky.aussie@gmail.com
One of the original expat bars to open in Nanjing, 
serving burgers, pizzas, Aussie meat pies 
and  Bundaburg Rum (Bundy). There are also 
weekly and monthly pool competitions, weekend 
openings at 10.30am plus music you thought you 
had forgotten about.

Les 5 Sens 
乐尚西餐厅 
52-1 Hankou Lu
汉口路 52-1, 靠近南京大学
83595859
Remaining surprisingly inexpensive since opening 
its doors in 2005, Les 5 Sens serves authentic and 
homemade traditional French dishes (fois gras being 
a particular favourite) in a homely atmosphere. 

Medi Mediterranean Café and Bar
地中海餐厅酒吧    
8#101 Shipopo Lane
玄武区石婆婆痷8号101
83600569
A Spanish chef serves up a range of pizzas, 
pastas, and all manner of unique cocktails and 
shooters plus traditional imported French Absinthe. 

Element Fresh 
南京新元素餐厅     
1F, Nanjing IST Mall, 100 Zhongshan Lu
中山路 100 号艾尚天地购物中心一层
85656093
www.elementfresh.com 
Born from an expat's passion for food, the multi-
award winning Element Fresh first opened its 
doors in Shanghai in 2002. Since then the chain 
has expanded to Beijing and Guangzhou and now 
Nanjing!

Jack's Place
杰克地方西餐厅
422, Dongcheng Hui Shopping Mall, Xianlin
文苑路与学思路交叉口东城汇 4 楼  
85807866
35 Wang Fu Da Jie 
王府大街 35 号  
84206485
160 Shanghai Lu
南京上海路 160 号    
83323616
Humble yet honest, Jack's Place has  been around 
Nanjing for more than 15 years, serving up Italian 
favourites popular with expats and locals alike. 

Tribeca New York Bar & Grill
翠贝卡    
1 Zhonghua Lu
中华路 1 号
400-891-9998
Taking two years to decorate, now the good times are 
rolling with true American dining amid an impressive 
array of sport, movie and music memorabilia.

Behind the Wall 
答案墨西哥餐厅      
150 Shanghai Road (in Nanxiu Cun)
上海路 150 号 , 在南秀村
83915630
One of the oldest bars in Nanjing serving drinks 
and food in a relaxed atmosphere, with perhaps the 
finest terrace in the city. Live musical performances 
go well with strong sangria and beer.

Secco Restaurant and Bar 
喜客西餐厅 
132 Changhong Lu
长虹路 132 号

Food & Drink

Western Bars & Restaurants

83370679
The after party may come and go, yet Secco 
remains one of Nanjing's top options for late night 
drinks.

Florentina
2-107, 83 Shanghai Lu 
上海路 83 号 2 栋 107 
3-101, 22 Nanyinyangying  
南阴阳营 22 号 3 栋 101 
18602560788
Over 100 craft beers waiting for you to try!

Henry's Home
亨利之家    
82-2 Fuchunjiang Dong Jie
建邺区奥体富春江东街 82-2 号
58577088
20 years experience in serving up western meals; 
specialties include steaks, fajitas, pizza and 
organic salads.

Selección Española
57 Zhongshan Dong Lu
中山东路 57 号 
Serves up home-made classic Spanish dishes 
while films and documentaries are shown on the 
second floor.

Danny’s Irish Restaurant & Pub
丹尼’爱尔兰餐厅 & 酒吧   
4F, Sheraton Nanjing, 
169 Hangzhong Lu
汉中路 169 号金丝利酒店 4 楼
86668888 Ext. 7775
Quality dinners plus the usual selection of drink, 
music performances and TV sport. Open from 6pm.

Pisa Pizza
比萨意式西餐   
81-8 Shanghai Road 上海路81-8号
83343221
B2-05, Shopping Fun, 3 Jiankang Lu 
建康路3号水平方商场B2-05商铺
58059234
Pisa Pizza has a reputation for offering up the finest 
pizza in the city, straight from the wood fired oven.

Cosima
可西玛    
120 Shanghai Lu (near to Hankou Lu)
上海路120号
83337576
Famous for being the smallest restaurant in the 
city, serving Spanish items that include tapas, 
pizza and a nice variety of wine. 

La Cantina 南京米凯列酒业有限公司  
#2-7 East Nantai Xiang (off Wangfu Da Jie)
南台巷东 2-7 号
58787665 / 13813842543
Italian wine complimented by snacks, antipasti, pasta 
and pizza that create a great place to unwind after a 
day in the city.

Eminence Cellar
香松酒窖     
Inside Wutaishan (oposite to Jin Inn),
Guanzhou Lu 广州路，五台山体育场
66012088
High quality western restaurant offering organic food, 
breads baked on-site, cigar bar and wine cellar.

La Table de Mr. Eiffel 
巴黎盛宴 
83 Guangzhou Lu, near Qingliangshan Park 
广州路 83 号，靠近清凉山公园
83711900
Authentic French cuisine and an extensive list of 
French wines by the glass. Located in an old Chinese 
garden house with an outside terrace.



45

Baba Restaurant  巴巴餐厅    
Jinyuan Food Court Outlet, No 11 Hexi Center Park 
341 Jiandong Lu 
建业江东中路 341 号出口南京金源美食广场 11 号
13611574929
Reincarnation of Kohinoor, Nanjing's long serving 
Pakistani restaurant, the features a  menu that boasts 
over 200 dishes, all of which taste nothing alike.

Nanjing Ganesh Indian Restaurant
南京甘尼仕印度餐厅     
3 Kunlun Lu
南京玄武区昆仑路 3 号
85860955
www.ganeshchina.com
Fabulous decoration in a great location by the city 
wall. Hosts the occassional jazz concert. 

Himalaya-Nepalese & Indian Restaurant
喜马拉雅尼泊尔印度餐厅    
193 Shigu Lu (behind the Sheraton)
石鼓路 193 号 
8666 1828
Serves Nepali and Indian foods in a setting as 
authentic and inspired as the dishes themselves.

Masala Kitchen
玛莎拉印度餐厅 - 酒吧    
A05, No 12 Xian Yin Bei Lu, Xianlin
南京市栖霞区仙隐北路 12 号亚东商业广场 A05
84448858
masala_kitchen@live.com
Offers vegetarian and meat dishes plus savory 
Tandoori oven dishes and exotic curries. Also 
serves a fine selection of imported wines and beers.

Taj Mahal  泰姬玛哈印度料理        
117 Fengfu Lu
丰富路 117 号 
84214123 
189 Shanghai Lu 上海路 189 号 
83350491
Established in 2003, feast on high quality authentic 
Indian cuisine that it continues to this day, making it 
forever popular with the foreign community.

Gossip Café
叽哩咕噜    
Room 101, Building 1, 23 Nanxiucun, off Shanghai Lu 
南秀村 23 号
86637484
Share an original or creative topic and Gossip will 
organize lectures accordingly.

Skyways 
云中食品店
160 Shanghai Road 上海路 160 号 
83317103
Weilan Zhidu Homeland, 6-4 Hanzhongmen Da 
Jie  南京汉中门大街 6-4 号蔚南之都家园商业裙楼  
83378812
A18, Yadong Commercial Plaza, 12 Xianyin Bei Lu 
仙隐北路 12 号 亚东广场 A18 室 
85791391
Breads, made-to-order sandwiches, cakes, 
chocolates, desserts, plus imported deli items.

Sculpting in Time Café 
雕刻时光咖啡馆
2F, 47 Hankou Lu 汉口路 47 号 2 楼 
83597180
32 Dashiba Jie (Confucius Temple East Gate) 秦淮
区大石坝街 32 号（夫子庙东门）
Brunch, cocktail hours, film screenings, a variety of 
Western food, plus widely known brownies.

3 Coffee 
3 号咖啡馆  
82-1 Shanghai Lu
上海路 82-1 号
83244617 / 83311505
Art, design and photography books plus magazines. 
with balcony affording a nice view of Shanghai Lu.

Fish Tank Coffee 
鱼缸咖啡小馆   
Cinna Lane, 400 Zhongshan Nan Lu
中山南路 400 号 熙南里街区
52204469
High-quality coffee beans, freshly sterilized milk, as 
well as a variety of delicately created special drinks.

Maan Coffee
漫咖啡  
1 Qingjiang Lu (Beside Tianshui Binjinag Garden)
清江路 1 号天水滨江花园
85872858
Korean chain serving waffles, salads and all day 
breakfasts with two other branches in Nanjing.

Potato Bistro 
马铃薯   
5*301 Kangqiao Sheng Fei, 9 Wenfan Road, 
Xianlin University Area
仙林大学城文苑路 9 号
85791293
Green, organic and fresh foods with a  balcony  
offers outdoor BBQ for up to 150 people.

Axis Mexican Restaurant & Bar
坐标轴西餐厅 
Yadong Commercial Plaza, 12 Xianyin Bei Lu
栖霞区仙隐北路 12 号亚东商业广场
15895872728
World cuisine delivery service focusing on Mexican 
fare, with also pizza, burgers, pasta and sandwiches.

Nail Jazz Bar
钉子吧     
10 Luolang Xiang (200m south of the Sheraton)
罗廊巷 10 号 , 离金丝利酒店 200 米
8653 2244
A relaxed atmosphere in which to enjoy a wide variety 
of imported beers and the odd bit of live music.

Tony Music Bar
南京托尼酒吧  
6 Jinxianghe Lu
进香河路 6 号 
84068176
One of the preferred hangouts for the local crowd 
before they hit the clubs.

Indian Cuisine

Japanese Cuisine

Wadouraku
和道乐日本居酒屋     
121 Shigu Lu 
石鼓路 121 号
84465760 
Patronised by Nanjing’s Japanese community, and 
largely thought of as the genuine experience.

Kagetsu
嘉月    
62 Taiping Bei Lu, 1912
太平南路 62 号 1912 街区内
86625577
A lifestyle oriented dining experience with a focus on 
creative cuisine. Balcony affords views over 1912.

Tairyo Teppanyaki 大渔铁板
57 Zhongshan Lu 
中山路 57 号     
84729518
All you can eat and drink special offer includes sushi, 
sashimi, sake, beer and much more. Two more 
locations in 1912 and near to Xuanwu Gate.

Korean Cuisine

THE Korean 本家    
B1, Golden Wheel Tower, 108 Hanzhong Lu
新街口汉中路 108 号 金轮大厦 B1 
84469445

Xinshiqi Korean Barbecue
新石器烤肉    
B1, Deji Plaza, 18 Zhongshan Lu 
中山路 18 号德基广场 B1 楼 B116-117 号
84764545

Ke Jia Fu 可家福 
7 Nan Da Heyuan, 168 Xianlin Dadao
仙林大道 168 号南大和园 7 号 
86331006

Thai Tasty
泰式料理    
A05, No 12 Xian Yin Bei Lu, Xianlin
南京市栖霞区仙隐北路 12 号亚东商业广场 A05
84448858
masala_kitchen@live.com
An extraordinary array of distinctive dishes 
employing authentic seasonings with fresh local 
produce.

Pho Saigon
西贡堤岸越南餐厅  
2F Huanya Plaza, 33 Shigu Lu
石鼓路 33 号环亚广场 2 楼
84465722
Popular and inexpensive fare that includes the 
must try Vietnamese noodles, hence "pho".

Taiwan Teppan Corner
南京市建邺区三铁餐厅     
LB148, Jinyuan Hexi Commecial Plaza, 341 
Jiangdong Zhong Lu
南京市建邺区江东中路 341 号南京金源河西商业广场
LB148
13770325443 
Quality and affordable Teppanyaki experience 
aimed at office workers for lunch and dinner.

Keziguli Muslim Restaurant 
克兹古丽餐厅 
53 Wangfu Da Jie 
王府大街 53 号 
85981468 
Xinjiang restaurant popular with expats; spicy 
noodles, potatoes, vegetable, chicken and lamb 
dishes accompanied by dance performances.

Other Asian Cuisine

Vegetarian

The Green Field – Vegetarian Restaurant
绿野香踪素食馆     
1F Zhengyang Building, 56 Yudao Jie
御道街 56 号正阳大厦一楼
6661 9222
A wide selection of creative dishes and plenty of 
fresh vegetables along with special drinks and teas.

Tiandi Sushi 天帝素食    
21 Huju Bei Lu, Entrance to Gulin Park
鼓楼区虎踞北路 21 号古林公园正门口 ( 近北京西路 )
83701391

Bakery & Café

Nightclubs

MAZZO
玛索国际俱乐部   
1912 Nightlife district 
南京市 1912 时尚休闲街区
84631912
One of the oldest clubs in Nanjing and the 
preferred hangout for the foreign community in 
Nanjing that plays contemporary electronica.



46

British School of Nanjing  
南京英国学校     
Building 2, Jinling Resort, Baijiahu Dong Lu 
佳湖东路湖滨金陵饭店 2 号楼
52108987

Nanjing International School 
南京国际学校  
8 Xueheng Lu, Xianlin College
and University Town  
仙林大学城学衡路 8 号
85899111

EtonHouse Nanjing  
伊顿国际教育集团    
6 West Songhua Jiang Jie,
Jianye District (near Olympic Stadium) 
南京市松花江西街 6 号，建邺区，靠奥体北门（中华紫
鑫广场北面）金陵中学实验小学内
86696778

The Overseas 
海外国际  
Novas International Business Consulting Co. Ltd, 
2405, Building A, New World Centre, 88 Zhujiang Lu 
珠江路 88 号新世界中心 A 座 2405 室
68858565 68858575
www.the-overseas.com

Club TNT
潮人会所 
2-1 Changjiang Hou Jie  
南京市长江后街 2-1 号
84401199
A big name in the Chinese nightclub industry, with 
clubs in Nanjing, Chongqing and Hefei. 

Enzo  
8-3 Changjiang Hou Jie
南京市长江后街 8-3 号  
83789898
Accesses to many of the big names in entertainment; 
Paul Oakenfold and DJ R3hab played here in 2013.

For the Home

Shopping

Working House 
生活工场  
4F, Zifeng Tower, Zhongshan Bei Lu 
中山北路紫峰大厦购物广场 4F
52360109 
Stylish kitchenware in dark tones, candles and 
colourful vases, camera cases and lots more.

Living Story 
欧洲生活馆      
173 Shanghai Lu 上海路 173 号
86634155 
Coffee makers, stylish kitchen utensils, picture frames, 
oil burners, candles, clocks and various pieces of art. 

Hongxing Furniture 
红星国际家具广场       
224 Zhongyang Lu 中央路 224 号
83118005 
Large furniture mall with many shops. Large range 
of prices, styles, etc.

Jinsheng Market  金盛百货大市场
2 Jianning Lu 
鼓楼区建宁路 2 号 ( 南京商厦对面 )
9 Wangjinshi (off Changjiang Lu)
玄武区长江路网巾市 9 号
Daqiao Bei Lu (beside North bus station)
江苏省南京市浦口区大桥北路 ( 长途北站旁 )
58507000
Home décor, bits and bobs, Christmas trinkets and 
electronics. Cheap but be prepared to bargain.

Jinling Decoration Market
金陵装饰城   
88 Jiangdong Zhong Lu 
江东中路 88 号 
86511888
Everything needed for a new home.

Longjiang Flower Market  
龙江花卉市场 
78 Qingliangmen Da Jie  
清凉门大街 78 号
Huge selection of plants, cut flowers, fish tanks 
and fish, plus gardening tools.

B&Q  百安居 
90 Kazimen Da Jie (beside Metro)
南京卡子门大街 90 号麦德龙旁
52450077

IKEA  宜家家居   
99 Mingchi Lu (East side of Kazimen Plaza)
南京市秦淮区明匙路 99 号 ( 卡子门广场东侧 )
4008002345

Language Training

Foreign Trade & Economic Development Agencies

Nanjing Bozhan Consultancy Co.,Ltd
南京博湛教育咨询有限公司
#208, 200 Zhongshan Bei Lu
中山北路 200 号 208 室
13813944415 
bozhan.consultancy@gmail.com
Language training & Mandarin tutoring; from survival 
to HSK Chinese and enhancment of conversational 
confidence in English to ESL & IELTS testing. 

Alliance Française de Nanjing
南京法语联盟
4F, Qun Lou, 73 Beijing Xi Lu
北京西路 73 号裙楼 4 楼
1F, Bld F4, Zone F, Zidong International Creative 
Park, Xianlin
南京紫东创意产业园 F 区 F4 幢 1 楼
www.afnanjing.org
info.nanjing@afchine.org
French classes for individuals and corporations at all 
levels, cultural events plus a modern library. 

Jack’s Mandarin Team-Times New Language 
Jack 汉语—时代新语  
5F, Jiangsu Culture Mansion, 89 Zhongshan Nan Lu
中山南路 89 号江苏文化大厦 5 楼
13851864492
smartcousin@hotmail.com
Extensive experience in teaching Chinese to for-
eigners employed in international companies. 

New Concept Mandarin
新概念汉语   
3302, Block A, New Century Plaza, 288 Zhong-
shan Dong Lu
秦淮区中山东路 288 号，新世纪广场 A 座 3302
84872361
www.newconceptmandarin.com
nanjing@newconceptmandarin.com

JESIE - Goethe-Language Centre
JESIE - 歌德语言中心     
Jiangsu College for International Education, 3rd 
Floor, 205 Shanghai Lu 
上海路 205 号教育学院 3 楼苏教国际
83335690
www.goethe-slz.js.cn

European Union Chamber of Commerce                  
中国欧盟商会 ( 南京 )     
30F, 1 Zhujiang Lu 珠江路 1 号 30 层
83627330

China-Britain Business Council, Nanjing              
英中贸易协会南京代表处      
Rm 2514-2515, 50 Zhonghua Lu 
中华路 50 号 2514-2515 室 
52311740 

Netherlands Business Support Office                      
荷兰贸易促进委员会南京代表处  
Suite 2316, Building B, 23/F, Phoenix  Plaza, 
1 Hunan Lu
湖南路 1 号凤凰国际广场 B 楼 23 层 2316 室
84703707

Baden-Württemberg International
德国巴登符腾堡州国际经济和科技合作协会    
7-3 Dabei Xiang Meiyuan Xin Cun 
梅园新村大悲巷 7-3 号 
84728895

Australian Trade Commission  
澳大利亚贸易委员会南京代表处   
1163, World Trade Center, 2 Hanzhong Lu  
汉中路 2 号金陵饭店世界贸易中心 1163 室
84711888 -1163 

Canadian Trade Office Nanjing 
加拿大驻南京商务代表处   
1261, World Trade Center, 2 Hanzhong Lu
汉中路 2 号金陵饭店世界贸易中心 1261 房 
84704574

Clubs & Charities

Nanjing International Club 
南京国际俱乐部
www.nanjinginternationalclub.org
info@nanjinginternationalclub.org
A club 500 plus strong in membership that dates 
back to 1990. 

Nanjing No.1 Toastmasters Club
南京第一家英语演讲会俱乐部  
www.nanjingtoastmasters.com
Weekly event at 1507, Wuxingnianhua Mansion, 
Hanzhong Lu/Shanghai Lu.

Hopeful Hearts
www.hopefulhearts.info
Raises funds for treating children with heart conditions.

Pfrang Association  普方基金会    
7-3 Dabei Xiang Meiyuan Xin Cun
梅园新村大悲巷 7-3 号
84729068
www.pfrang-association.org
Sponsors education of children in poor parts of Jiangsu

C Foundation 南京菲平   
21 Banshanyuan, Xuanwu District
玄武区半山花园 21 号
84807686 / 13073491699
yaoying@c-foundation.org
Care and companionship for the elderley plus support 
for children’s education and health. 

Business & Education 

International Education

Electronics & Photography

Professional Photography Equipment Market
照相器材专业市场  
3F, Binjiang Friendship Shopping Center, 301 Ji-
angdong Bei Lu
江东北路 301 号滨江友好商城三楼
Specialists in wedding photography with equip-
ment including lighting, flash etc.

Camera & photography Equipment Market
东鼎照材市场      
Dongding Plaza, 699 Zhujiang Lu
珠江路 699 号东鼎照材市场
Widely regarded as the best camera  and equip-
ment market in Nanjing.

Butterfly Hospice
Nanjing Butterfly Home
Manager: Linda Huang
njbhmanager@gmail.com
info@butterflych.org
Loving care for cherished lives
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International SOS Nanjing Clinic
南京国际 (SOS) 紧急救援诊所    
1F, Grand Metropark Hotel Nanjing, 
319 East Zhongshan Lu 
中山东路 319 号维景国际酒店 1 楼
84802842 (by appt.)
Mon-Fri 9am-6pm, Sat 9am-12noon / 24hr Assis-
tance Center: 010 64629100
www.internationalsos.com
Delivers integrated, quality, comprehensive med-
ical care. Services span from family medicine to 
24/7 emergency services. Languages spoken in-
clude; English, Chinese, German, and Japanese. 

Flossy Care 
福乐氏齿科诊所 
#105, 1 Huaneng Garden, 108 Taiping Bei Lu
南京太平北路 108 号华能城市花园 1 幢 105
13951994471 / 84069389
www.025ya.com
Offers all kinds of oral treatments including dental im-
plants, crowns or bridges, dental whitening, cosmetic 
dentistry, root canal therapy, orthodontics and more. 
100% bilingual staff; another branch in Suzhou.

Global Doctor International Medical Centre
环球医生国际医疗中心     
1F, Zuolinfengdu Garden, 6 Mochouhu Dong Lu, 
Jianye District
建邺区莫愁湖东路 6 号左邻风度 1 栋 1 楼
86519991 (24 Hours)
www.globaldoctor.com.au
International medical centre offers family medicine 
& specialist services plus 24 hour emergency as-
sistance to expatriates in Nanjing. Mon-Sat 09:00-
18:00. Multilingual staff: EN/JP/ES/KO/CN.

BEN-Q Hospital 明基医院   
71 Hexi Da Jie 河西大街 71 号
58807810
Another popular choice for expats, BENQ is staffed 
by local specialists, with occasional visits from Tai-
wanese doctors.

Nanjing Union Dental Clinic 
南京友联齿科  
1F, Grand Metropark Hotel Nanjing, 
319 Zhongshan Dong Lu 
中山东路 319 号维景国际酒店一层
84818891 / 84808888-6555
dentist@uniondental.cn

Health Examination Center
江苏省国医馆  
2F, Outpatient dept. of NJUTCM, 
282 Hanzhong Lu 
汉中路 282 号南京中医药大学门诊部二楼
86646068

International Groceries

Fields
www.fieldschina.com
4000210049
cs@fieldschina.com 
Online grocery store that delivers safe, delicious, high 
quality and imported groceries directly to your door. 
Also offers beverages, organic produce, baby & per-
sonal care products, plus ready-to-serve items. 

Nanjing Bakery
www.nanjingbakery.com
Home made cakes, ready to bake pizzas, lasagna 
etc. plus a range of items such as pasta, butter, 
cheese, sauces and spices.  

Metro  麦德龙  
288 Ningli Lu 宁溧路 288 号
300 Jianning Lu 鼓楼区建宁路 300 号
Wide selection of foreign foods plus wines, beers 
and sprits.

Sports

Carrefour  家乐福   
235 Zhongshan Dong Lu
中山东路 235 号
84658588
Hypermarché with five stores in Nanjing.

Times Grocery 
泰晤士   
48 Yunnan Lu  云南路 48 号
83685530
Compact yet its location breeds popularity; wide 
selection of imported but sometimes pricy food. 

Auchan 欧尚   
151 Hanzhongmen Da Jie
汉中门大街 151 号 ( 近纪念馆东路 )
86555568
French hypermarché with three Nanjing outlets 
and probablyt the city’s best selection of cheese.

BHG Market
B2, Aqua City, 1 Jiankang Lu 
健康路 1 号水游城地下 2 层  
66985066 / 66985068
B1, Deji Plaza, Zhongshan Lu 
德基二期地下 1 层   
91 Matai Jie 
马台街 91 号   
68675666 / 68675699
Features a very large stock of imported goods 
plus fresh organic fruit and veg.

RT Mart  金润发  
39 Danfeng Jie  
玄武区丹凤街 39 号 ( 近北京东路 )
83358788 / 83356077
Shanghai based supermarket with a decent im-
ported food section and a good range of dairy 
items. Three outlets in Nanjing.

Wine Outlets

Eminence Cellar 
香松酒窖  
Inside Wutaishan (opposite to Jin Inn)
Guangzhou Lu 广州路，五台山体育场
66012088 

Aussino Cellar 
富隆酒窖   
Room 109, 198 Zhongshan Dong Lu
南京市中山东路 198 号 109 室 
84679799
www.aussino.net 

Newold Wine World
纽澳酒世界
Area B, F1, New City Mall, 99 Caochangmen Da Jie
草场门大街 99 号新城市购物中心负一楼 B 区  
86265959

Ziyo Wines 
南京紫元酒窖  
18 Mochou Dong Lu
建邺区莫愁东路
13770923489

Decathlon  迪卡侬 
866 Yingtian Xi Lu (same building as Auchan)  
应天西路 866 号
84218420 
286 Ningli Lu (next to Metro)  
宁溧路 286 号 ( 麦德龙对面 )
52401018
French sports megastore chain that also stocks 
informal-wear shoes in sizes up to 48.

Jinxianghe Rd 进香河路    
The outdoor store street in Nanjing; shops for bik-
ing, hiking, backpacks, equipment and apparel for 
outdoors.

Healthcare

Services

Art

Avant-garde Contemporary Art Centre
先锋当代艺术中心   
A1-101 Finder Art District, 1865 Creativity Park, 
388 Yingtian Da Jie
秦淮区应天大街 388 号 1865 创意园凡徳艺术街区 A1-101
52270661 / 13814059763
Dedicated to the promotion of contemporary art.

Jiangsu Art Gallery 
江苏省美术馆    
266 Changjiang Lu  长江路 266 号
84506789
Local artists’ work, changed frequently.

ART 国艺堂 
D-1 Shuimuqinhuai, 99 Shitoucheng Lu
石头城路 99 号水木秦淮 D-1 号
84506789
Picture framing and art related supplies.

Stone City Modern Art Creation Gallery    
石头城现代艺术创意园   
72 Beijing Xi Lu  北京西路 72 号
Exhibition of modern Chinese art.
55583708 

Shenghua Art Center 
南京圣划艺术中心
2 Zhoutai Lu, on Jiangxin Zhou (Grape Island)
江心洲民俗街洲泰路 2 号 ( 原乡土乐园 )
86333097 86333100
Exhibition of Chinese contemporary art.

Yipai Art 
南京艺派文化用品中心
81 Stone City
石头城 81 号
83704786
epair8888@126.com
One of the best stocked art supplies shops in the 
city, with oil paints, brushes, spatulas, charcoal, ea-
sels, drawing instruments, sketch books plus a very 
large selection of pens, pencils and lead refills.

Mobile phone shops on Danfeng Jie
丹凤街 - 手机  
Indoor markets specialized in new and second-
hand mobile phones and repairs.

IT products on Zhujiang Lu  
珠江路 -IT 产品      
A multitude of stores selling everything you can 
imagine and more; computers, cameras, MP3 and 
MP4 players, iPad, webcams, hard drives, and 
portable flash drives.

Video games on Zhongyang Lu 
中央路 - 电子游戏    
Any type of video game for all game systems. Also 
do minor repairs.

Foreign Language Bookstore
外文书店    
218 Zhongshan Dong Lu (Beside Taiping Nan Lu)
中山东路 218 号长安国际 ( 太平南路口 ) 
57713287

Xinhua Bookstores
新华书店
56 Zhongshan Dong Lu (near Hongwu Lu)
中山东路 56 号 ( 近洪武路 ) 
86645151
54 Hunan Lu (near Matai Jie)
鼓楼区湖南路 54 号 ( 马台街口 )   
83374645

Phoenix International Book Mall 
凤凰国际书城    
1 Hunan Lu
鼓楼区湖南路 1 号八佰伴旁 ( 近中央路 )
83657000 / 83657111

Foreign Language Bookstores
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D’Andrea & Partners Law Firm 
玛开德（上海）商务咨询有限公司    
16F, PICCC Mansion, 69 Changjiang Lu
南京市长江路 69 号 16 楼
84715999 ext.1805 / 13451821579
nanjing@dandreapartners.com
International Consulting Firm present in China since 
2004 with offices in Shanghai, Nanjing and desk in 
Zhuhai, offering legal services in Italian, Chinese, En-
glish, French, German and Russian plus assistance 
in foreign direct investment in China, mergers and 
acquisitions, international contract law and labour law.

Dacheng Law Offices
大成律师事务所   
2F, 72 Beijing Xi Lu
北京西路 72 号 2 楼
83755108
nanjing.dachenglaw.com
Hongliang.Hu@dachenglaw.com
Ranked #1 in Asia by size, with branches in 26 
countries and all over China. Nanjing branch is 
ranked #1 in Jiangsu Province (EN/CH/ES/JP/KO).

Jeffrey Wang
中银（南京）律师事务所  
8F, Jincheng Tower, 216 Longpan Zhong Lu
南京市龙蟠中路 216 号 8 楼
13605182614 / 58785588 / 58788688
wyz_jeff@163.com
Business lawyer with more than ten years legal 
practice in Nanjing plus fluent English and knowl-
edge in both legal and business areas.

www.joinmi.com
English speaking staff, diagnosis by imported 
advanced medical technology and treatment by 
Traditional Chinese Medicine. 100% non-invasive. 

Nanjing Entrance and Exit 
Inspection and Quarantine Bureau 
江苏出入境检验检疫局  
1 Baixia Lu 白下路 1 号
52345328 / 84456805
Health checks for work permit / visa applications. 

Gulou Hospital  鼓楼医院    
321 Zhongshan Lu 中山路 321 号 
83304616
The major trauma hospital (24 hr).

Jiangsu People’s Hospital 
江苏省人民医院
300 Guangzhou Lu 广州路 300 号  
83718836
The major western medicine hospital.

Yifeng Super Drugstore 益丰大药房  
159 Hanzhong Lu (west of JS hopsital of TCM) 
汉中路 159 号 ( 省中医院往西 30 米 )    
86795111-825  8am-9pm
English speaking staff.

Nanjing Children’s Hospital 
南京市儿童医院     
72 Guangzhou Lu 广州路 72 号
83117500

Jiangsu Provincial Hospital of TCM 
江苏省中医院  
155 Hanzhong Lu 汉中路 155 号 
86617141
The major Chinese medicine hospital.

Nanjing Maternity and Child Healthcare Hospital 
南京市妇幼保健院  
123 Tianfei Xiang 天妃巷 123 号 
84460777
The major maternity hospital in Nanjing.

Lufthansa German Airlines
德国汉莎航空公司   
Reservation Service: 
4008 868 868 (CH,EN)
Sales Office: Room 951, World Trade Center, 2 
Hanzhong Lu  
汉中路 2 号金陵饭店世贸中心 951 室    
Fax: 84722624 
nanjing_lufthansa@dlh.de
Lukou Airport Int’l Check-in Service - Rm 417 

D.T. Travel 
大唐国际 ( 香港 ) 商旅服务管理有限公司
22E, Jinlun Building, 108 Hanzhong Lu 
汉中路 108 号金轮大厦 22E 
400 886 1212
Professional English service incl. air ticket, visas, ho-
tels, individual travel and Corporate Business Plus. 

Travel & Transport

Faith Houses

Nanjing International Christian Fellowship
Ramada Hotel, 45 Zhongshan Bei Lu
南京中山路 45 号 南京华美达怡华酒店  
Sundays 9:30am to 11:30am
Foreign passport holders only. English service with 
translation available in Chinese, French and Spanish.

KuanEumHui Korean Buddhist Club 
观音会南京韩人佛教会     
1703, Building 2, Fuli Shanzhuang 
富丽山庄 3 栋 1703 室 
13222018582  
Service: 11:00am

Shigulu Catholic Church 
石鼓路天主教堂  
112 Shigu Lu 石鼓路 112 号  
84706863
Korean service: Sat 4.30pm
English/Chinese Service: Sun 4.30pm

The Church of Jesus Christ 
of Latter Day Saints 
Yuhua Jingli Hotel, 8 Xiaohang Yaojiaao 
雨花区小行尤家凹 8 号雨花晶丽酒店  
Mormon service on Sundays at 10am. Foreign 
passport holders only.

Training, Coaching & Consulting

MTI Nanjing 
#714, Building 7, Wanda Dongfang, 58 Yunjin Lu
南京市建邺区云锦路 58 号万达东坊 7 栋 714 室 
84714552 
www.mticonsulting.com 
HR coaching and training solutions, combining 
international standards with local market needs.

Dan Clarke    
www.lets-get-happy.com 
Advice on how to become happier and less 
stressed, plus ways to improve your life.

Simon Northcott    
simon3northcott@gmail.com
Change leadership, problem solving and empow-
erment.

Legal
Mei Lun Shang Pin Hair Saloon
宣传介绍 
6 Sanyuan Alley, Xinjiekou
新街口三元巷 6 号
15895936797 84217148
Continuing the trend for pubs that cut your hair, 
Mei Lun Shang Pin targets the lucrative expat 
market by having both foreign stylists and transla-
tors on hand. 

Franck Provost Hair Salon 
梵珀巴黎法式发艺 
F322 Deji Plaza Phase 2 
中山路 18 号德基广场二期 F322 店铺
86777366
Resident French stylist available; bookings advised. 

V-Salon 
香港时光设计有限公司 
32F, Golden Eagle Plaza, 89 Hanzhong Lu 
汉中路 89 号 金鹰国际商城 32 楼
86292980
Run by a stylist to many pop and movie stars.

Hairdressers

Nanjing Houses
#720, Section 1, Unit 2, 128 Tianyuan Lu, Jiangn-
ing District
天元中路 128 号 2 栋 1 单元 720 室  
15150698134
www.nanjinghouses.com
info@nanjinghouses.com
Provides a unique-to-the-industry process of 
pre-screening options in order to save time and 
energy while looking for an apartment or villa.           

Sun Home Real Estate 
南京中涛房产经纪咨询有限公司     
Room 1901, Xinghan Mansion, 180 Hanzhong Lu
南京市汉中路 180 号星汉大厦 1901 室 
51860592 / 5186 0590
www.shre.com.cn
sunhome@shre.com.cn
Pre-move consulting home search service, orienta-
tion and settling-in programs plus vehicle leasing.

Home Caught Relocation Service
昊鸿房地产咨询顾问有限公司   
4F, 669 Zhujiang Lu 珠江路 669 号 4F
84800918
www.homecaught.com
lease@homecaught.com 
Supplies many a multinational firm with home 
search and rental services plus bus fleet solutions.

Crown Relocations 
嘉柏（中国）国际货运代理有限公司    
Rm 1908, Block B, New Century Plaza, 
1 Taiping Nan Lu 
太平南路 1 号新世纪广场 B 栋 1908 室  
84541017
slaing@crownww.com
Provides moving services, housing services, 
school search, immigration services, and orien-
tation services with a global network spanning 
60 countries. 

Property Services

Apex International Logistics Co., Ltd 上海正流国
际运输代理有限公司  
58702129 
www.apex15.com
nanjing@apex15.com 
Domestic and local moves, office relocation, stor-
age and warehousing, pet relocation, insurance/risk 
management plus immigration services. 

CMR Corporate Property & Relocation 
南京浩麦房地产咨询   
12C1, Jinlun Mansion, 108 Hanzhong Lu 
汉中路 108 号金轮大厦 12C1 座
84701658
www.cmrchina.com
Supplies multinationals, with additional services in-
cluding driver’s license and import/export of pets.

Airport Shuttle Bus  机场大巴
¥20
1. East square, Nanjing Railway Station, 221 Long-
pan Zhong Lu 南 京 火 车 站 龙 蟠 中 路 221 号 6am-
8.30pm, every 30 mins. 
2. Nanjing Zhonghua Men Station, 508 Yingtian 
Da Jie 南京中华门车站 应天大街 508 号 6am-9.00pm, 
every 20 mins. 
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Tourism and Hospitality

Hotel & Hostel

Media Production - Design - Photography

SinoConnexion
南京贺福文化传媒有限公司  
14F, Building 1, World Times Square, 8 Dongbao Lu
鼓楼区东宝路 8 号时代天地广场 1 幢 1417 室
84718617 / 13851522275
www.sinoconnexion.com
info@sinoconnexion.com
International award winning professional foreign 
owned video and media production company with 
20 years of work in China; agency services, print 
and digital publication production, broadcast me-
dia, internet advertising, social media promotion 
and production of audio materials. 

VOZ Design
嗓音设计   
#607, De Ying Int. Plaza #1, Wonder City Mall, 
222 Changhong Jie 
雨花区长虹路 222 号德盈国际广场 1 幢 607 室
58820096 / 18120135627 / 15950575174
www.vozdesign.com
contact@vozdesign.com
Professional marketing oriented graphic design 
and brand development. No copies, no templates, 
only creativity and lots of brain juice. Mediocrity is 
a disease we fight everyday.

Nicolas Harter Photography
13770761603
www.nicolasharter.com
Wedding, commercial and event photography.

Miscellaneous

Massage & Spa

Leisure & Sports
Golf

Other Sports

Sofitel Zhongshan Golf Resort
钟山高尔夫俱乐部
7 Huanling Lu 环陵路 7 号
84606666

Nanjing Harvard Golf Club
南京昭富国际高尔夫俱乐部
176 Zhenzhu Jie, Pukou
南京市浦口区珍珠街 176 号
58853333

Gingko Lake Golf Club 
银杏湖高尔夫俱乐部
1 Guli Yinxing Hu 江宁区谷里银杏湖 1 号
86139988

Bottled Water Delivery Service
By Coca-Cola Nanjing 
4008282288 (Free)
Mineral water, pure water and water machine 
cleaning services. 

Satellite TV Installation Service
13770323459
nanjingstv@gmail.com

Pathways Spa & Lifestyle Club
颐庭 Spa 生活会馆  
13F, Tian’an International Building, 
98 Zhongshan Nan Lu 中山南路 98 号 13 楼
84540166
www.pathway-spa.com

Flow SPA 川·天地 
46 Xijia Datang, Ming Cheng Hui 
(200m north of Xuanwu Lake’s Jiefang Gate) 
明城汇西家大塘 46 号
57718777

Theatre
Nanjing Art and Cultural Center 
南京文化艺术中心    
101 Changjiang Lu 长江路 101 号
84797920  

Translation

Wow-Super A Translation Service
南京领域翻译有限公司   
#4004, 40th Floor, Tian’An International, Shigu Lu, 
Gulou District
新街口大洋百货天安国际 40 楼 4004 （地铁 1、2 号线
新街口站 15 号出口）
NJU No.II Dept: Rm 412, Innovation School, NJU 
Science Park, Xianlin
南京市仙林大学城南大科技园创新创业学院 412 室
4006969469
www.wowtran.com
Offers a full suite of translation services for business, 
legal, technical and personal use, including official and 
notary translations plus interpreter services.

Century Star Ice Skating Club  
世纪星滑冰俱乐部
222 Jiangdong Zhong Lu (Inside Olympic Center)
江东中路 222 号奥体中心内  
86690465 / 86690467  
4F, Wonder City, 619 Yingtian Street
应天大街 619 号虹悦城 4 楼  
52275768 ext. 8001/8002

Nanjing Leiniao Paragliding Club
南京雷鸟滑翔伞俱乐部    
Wutaishan Sport Center Tennis Stadium  
南京市五台山体育中心网球馆
84458450 / 15335179782

Pisarev Ballet 比萨列夫芭蕾舞学校     
B901 Junlin International Mansion, 5 Guangzhou 
Lu 
广州路 5 号君临国际 B901 室 
86975095 

Changqing Taekwondo 
长青跆拳道馆  
145 Zhongshan Dong Lu 
玄武区中山东路 145 号
84541055

Karate Eifuukaikan 空手道影风道场  
96 Yushi Jie 鱼市街 96 号 
52989189

Jinling Hotel Nanjing 
南京金陵饭店   
2 Hanzhong Lu, Xinjiekou Square
新街口汉中路 2 号
84711888
City Centre location puts this prize-winning land-
mark property only two minutes’ walk from Xinjiek-
ou Metro Station. Enjoy eight top-notch restaurants, 
970 rooms and suites plus shopping and recre-
ational facilities. International flight and train ticket 
purchase counter also avaialble.

Fraser Suites Nanjing
南京辉盛阁国际公寓 
116 Lushan Lu
庐山路 116 号
87773777
www.frasershospitality.com
International serviced apartment suites offering full 
balconies, clubhouse and leisure facilities.

Wanda Realm 
江宁万达希尔顿 
59 Zhushan Lu, Jiangning District
江宁区竹山路 59 号
52838888
www.wandahotels.com
302 stylish rooms and suites plus a 1,000 sq.m. pil-
larless Grand Ballroom.

Crowne Plaza Jiangning
南京银城皇冠假日酒店 
9 Jiahu East Road, Jiangning District
南京江宁区佳湖东路 9 号
81038888
The first five star international hotel in Jiangning.

Sheraton Nanjing Kingsley 
金丝利喜来登酒店   
169 Hanzhong Lu
汉中路 169 号
86668888
Excellent downtown location with amenities including 
baby sitting and butler service plus car rentals.

Fairmont Nanjing
南京金奥费尔蒙酒店   
333 Jiangdong Zhong Lu
建邺区江东中路 333 号
86728888
www.fairmont.com/nanjing
Elegant international hotel famous for its services 
and cultural features.

Hilton Nanjing
南京万达希尔顿酒店  
100 Jiangdong Zhong Lu
建邺区江东中路 100 号
86658888
nanjing.hilton.com
Located beside the metro and a development of lux-
ury shopping outlets and entertainment facilities.

The Westin Nanjing 
南京威斯汀大酒店   
Nanjing International Center, 201 Zhongyang Lu

Amy Hao Hao Pet Care
爱咪好好  
18 Nantai Xiang Xi (off Wang Fu Da Jie) 
王府大街南台巷西 18 号
84203097 / 13952034351
Professional cat and dog grooming service run by 
a local Nanjing girl who speaks fluent English. 

Tom Dog Pet Center
汤姆狗宠物中心  
1 Shanghai Lu 上海路 1 号
86662858
Pet stayover and dog walking service, retail outlet 
and English speaking staff. 

Nanjing Veterinary Station  
南京畜牧兽医站宠物总医院 
448 Longpan Zhong Lu
龙蟠中路 448 号
84484781
Major centre for vet services and vaccinations.

Lustre Cobbler 莱斯特皮鞋修饰  

Golden Eagle Shopping Center, 89 Hanzhong Lu  
汉中路 89 号金鹰国际
Central Department Store, 79 Zhongshan Nan Lu
中山南路 79 号中央商场  

Hong Bang Tailor 
红邦裁缝  
18 Nanxiu Cun, Shanghai Lu 上海路南秀村 18 号
The tailor of choice for many a Nanjing expat.

Jiangnan 631 Niuda Theatre 
江南 631 牛达剧场    
5 Yanling Xiang 延龄巷 5 号
84419786 

Nanjing Art Academy Concert Hall 
南京艺术学院音乐厅  
15 Huju Lu 虎踞北路 15 号
83498249

Jiangsu Kunqu Theater 兰苑剧场 
4 Chaotian Gong 朝天宫 4 号
84469284 
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中央路 201 号南京国际广场鼓楼区  
85568888
www.westin.com/nanjing
A haven of Chinese distinction in which every room 
affords a view of scenic Xuanwu Lake.

InterContinental Hotel
紫峰洲际酒店    
1 Zhongyang Lu, Zifeng Tower
中央路 1 号紫峰大厦鼓楼区
83538888
www.intercontinental.com
A statement of grandeur found in the 450 metre high 
Zifeng Tower; Nanjing’s tallest building.

Sofitel Galaxy 
南京索菲特银河大酒店  
1 Shanxi Lu
山西路 1 号
83718888
www.sofitel.com
resoff@sofitelnanjing.com
The accommodation of choice for many visitors com-
ing to Nanjing, along with all French dignitaries.

Sofitel Zhongshan Golf Resort
钟山索菲特高尔夫度假酒店
9 Huanling Lu
环陵路 9 号
85408888
www.sofitel.com
reservation@sofitelnanjing.com
Preferred spot for Nanjing’s rich and famous to play a 
round or two.

Hilton Nanjing Riverside
南京世茂滨江希尔顿酒店  
1 Huaibin Lu (cross of Qinhuai and Yangtze Rivers)
鼓楼区淮滨路 1 号 ( 近秦淮河和扬子江交汇处 )
83158888
nanjingriverside.hilton.com
nanjingriverside.info@hilton.com
Extensive conference and recreation facilities and 
rooms with balconies overlooking the Yangtze.

Nanjing Sunflower International Youth Hostel
南京瞻园国际青年旅社
80 Zhanyuan Lu (Fuzimiao west gate)
瞻园路 80 号，在夫子庙西门的附近
52266858 / 66850566
www.nanjingyha.com
A popular youth hostel that includes free pool, DVDs, 
cable TV, foosball and English speaking staff.

Kayumanis Private Villas & Spa
南京香樟华苹温泉度假别墅
Xiangzhang Hua Ping, Sizhuang Village, 
Tangshan
江宁区汤山镇寺庄村
84107777
www.kayumanis.com
nanjing@kayumanis.com
High end private villa with refreshing natural hot 
spring and mountain view. 

Regalia Resort & Spa (Qinhuai River)
御庭精品酒店（秦淮河  
E5, No 388, Yingtian Da Jie 
(inside Chenguang 1865 Technology Park) 
应天大街 388 号（晨光 1865 科技创意产业园）第 E5 幢
51885688
www.regalia.com.cn
A Thai style spa offering a holistic approach to 
rejuvenation and relaxation that exudes serenity.

Tangshan Easpring Hot Spring Resort
汤山颐尚温泉度假村
8 Wenquan Lu, Tangshan, Jiangning
汤山镇温泉路 8 号
51190666
A leisure hotel in Tangshan offering different types 
of bathing.

Resorts

In addition to enjoying an insight into the Chinese 
view of the “unfair treaty” ceding Hong Kong to 
the British, visitors can learn about the voyages of 
Zheng He.

Zheng He Treasure Shipyard
南京宝船遗址
Lijiang Road No.57
鼓楼区漓江路 57 号
Pleasant park with a few interesting archaeological 
pieces.

Museums

Nanjing Massacre Museum  
侵华日军南京大屠杀遇难同胞纪念馆  
418 Shuiximen Jie
水西门大街 428 号
86612230 / 86610931 
Hours: Tue - Sun from 8:30 to 16:30
www.nj1937.org
Located on a former execution ground and mass buri-
al place of the Nanjing Massacre. Admission is free. 

Nanjing Museum 
南京博物院    
321 Zhongshan Dong Lu 
中山东路 321 号
One of China’s three national level museums; as 
good as it sounds. Admission is free with valid ID. 

Nanjing Municipal Museum (Chaotian Palace)  
南京市博物馆    
Mochou Lu 
南京市秦淮区莫愁路朝天宫内
World class museum presenting ancient pottery and 
earthenware, calligraphy, clothing, jade etc. 

Rabe House 
拉贝故居   
1 Xiaofenqiao, Guangzhou Lu
小粉桥 1 号
Monday – Friday from 8:30 to 16:30
German Industrialist’s former home that served as a 
refugee shelter and saved thousands in 1937.

Purple Mountain Observatory
紫金山天文台
Tianwen Lu, Purple Mountain Area, Nanjing
南京市紫金山区天文路
84440768
Very first observatory to be built in mainland China 
that is known as “the cradle of Chinese astronomy”. 

Nanjing Brocade Museum 
南京云锦博物馆   
240 Chating Dong Jie
茶亭东街 240 号
86518580   Hours: 8:30am - 5:00pm
Observe wooden looms producing the world’s fin-
est brocade. Fabric is also available for purchase.

City Wall Museum 
南京明城垣史博物馆  
8 Jiefang Men 解放门 8 号 
83608359 
Long-gone city gates, maps and a full-scale model 
of the walled city. Captions in Chinese.

Nanjing Science Museum 
南京科技馆  
9 Zijinghua Lu,Yuhua District  
雨花台区紫荆花路 9 号
58076158
Hands-on fun and learning for kids. IMAX Cinema.

Nanjing Museum of Paleontology
南京古生物博物馆  
39 Beijing Dong Lu 
北京东路 39 号
83282252
Full dinosaur skeletons, a mass of fossils from sig-
nificant digs in China and an interesting lesson in 
local geology. Open at weekends only.

Nanjing Folk Museum
甘家大院  
South Zhongshan Road, across from the Huamei 
Building
中山南路，在华美大厦的对面
52217104
Visitors can study traditional Chinese architecture, in-
cluding the so-called “99 and a half rooms”. Various 
displays of traditional folk art throughout the year.

Treaty of Nanjing Negotiation Site
静海寺
202 Jianning Lu
建宁路 202 号
58590298 
www.yuejianglou.com

Parks

Qingliangshan Park 清凉山公园  
Guangzhou Lu, near Huju Lu 
广州路西端
Calligraphy and stone museums, as well as an art 
gallery and pottery studio. 

Zixia Lake 紫霞湖
A cold water mountain-fed lake. Exercise with care; 
a few deaths occur each year as a result of cramp. 

Mochou Lake Park 莫愁湖公园 
35 Hanzhongmen Da Jie
汉中门大街 35 号  
Home to the annual Dragon Boat Race, and great 
for boating or a walk in a peaceful environment.

Jiuhuashan Park 九华山公园    
Beijing Dong Lu 北京东路
Visit the pagoda and get on the city wall for gor-
geous views of the city.

Xuanwu Lake Park 玄武湖公园   
Xuanwu Xiang  玄武巷 1 号 
Idylic islands with playgrounds, gardens, restaurants 
plus boats and bikes for rent.

Happy World 弘阳欢乐世界 
Daqiao Bei Lu, Pukou District
浦口区大桥北路
Fairly violent looking thrill rides plus giant water slide. 

Pearl Spring Resort 南京珍珠泉风景区 
Zhenzhu Lu, Pukou District
浦口区珍珠路
A 8.9 sq.km scenic area that includes a zoo, circus, 
dodgems and cable-car to a so called Great Wall.

Gulin Park 古林公园  
21 Huju Bei Lu 虎踞北路 21 号
Gardens, paintball and BBQ plus a view of the city 
from atop the TV tower.

Zhongshan Botanical Garden 
中山植物园
Covers over 186 hectares and home to more than 
3000 plant species.

Nanjing Yangtze River Bridge Park
南京长江大桥 ( 公园 )
7 Baotaqiao Dong Jie
宝塔桥东街 7 号
58790362
Memorabilia dating from the construction of the 
bridge. Ascend to the deck of the bridge by elevator 
for the obligatory photo.

Memorial for Revolutionary Martyrs 
雨花台烈士纪念馆  
Yuhua Dong Lu (north gate)
南京市雨花台烈士纪念馆北大门雨花东路
A surprisingly relaxing memorial park, yet used as a 
mass execution ground during the 1927 revolution.

Drum Tower/Gulou Park
鼓楼公园  
1 Gulou Jie
鼓楼街 1 号 , 在北京西路口
The traditional centre of a Chinese city.

Lao Shan National Forest Park
老山国家森林公园
Zhenzhu Lu (Provincial Rd 331)
江浦岔路口
Enjoy a more rustic experience in Nanjing’s sec-
ond National Park; away from the crowds soak in 
the virgin forest that is rich in species.
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Dan Clarke is a lifecoach based in Nanjing. Find out more at www.lets-get-happy.com / Tel.: 13182847535

out the social media and web forums for your city, e.g. 
Nanjing Expat, and try to find some local hangouts you 
enjoy and where you would find other people. Do not 
limit yourself to the usual places; consider parks, muse-
ums, shopping centers, any place with people who share 
your interests.

Make yourself available
This is the hardest thing to do for some people, but when 
you are outside, always be ready to say hello and start a 
conversation. Put a message on the local forum suggesting 
group trips, for example to a museum. You probably will 
not get a group of 10 or 20, but you should be able to find 
one or two people who are interested in going.

Join a group 
I am a member of a role-playing group, my main way of 
socializing right now, and it is great. Some of the other 
players joined up after they posted a message on the local 
forum asking about role-playing. 

I have also seen messages asking if people are interested 
in other types of hobbies, as well as official groups such as 
Toast Masters. If you are too shy to talk to people you meet 
on the street, joining one of these groups gives you a shared 
interest right from the beginning and you do not have to 
start the conversation.

Finally, get outside 

You will not make friends sitting at work or at home 
with occasional forays to restaurants or the grocery store. 
Getting out and at least being open to meeting people 
will make you exponentially more likely to actually meet 
people you want to talk to. When was the last time you 
had an interesting stranger you wanted to talk to knock 
on your door? 

Even if you only have two or three hours a week free, with a 
bit of searching and possibly asking around on social media 
you should be able to find at least one person you can sit 
down and chat with. So if you are desperate for real human 
contact get out there and make it happen. 

Finding 
Friends
Recently I met a few expats in Nanjing with a prob-
lem; no friends and virtually no social life outside of co-
workers, and maybe a partner. Main reasons were a lack 
of time and not knowing where to look for companion-
ship. I can relate; when I first came to Nanjing, I was shy, 
had no idea where people hung out, did not work in the 
same campus as my co-workers, and was busy trying to 
learn how to teach English. It was the loneliest six months 
of my life. 

For those of you who are in a similar situation or want 
to expand your current group of friends find herein some 
suggestions. 

Ask yourself what type of 
people do you want to meet
If you are shy and really not into the party scene, heading 
out to the bar will only make you uncomfortable. Check 






