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Located on the second floor of Jinling Tower, Pacific Grill brings you global delicacies and trendy European cuisine. With
premium beef stake imported from Australia Stockyard farm and fresh vegetables from Backto organic farm, this gourmet food
is sure to bring vou a delicious and sensational meal,

From October 9 to November 30, Pacific Grill promotes multiple benefits for its guests. linling Elite Members and In-house

Guests will also enjoy exclusive privileges.

Jinling Hotel Manjing No. 2 Hanzhong Road, Xinjickou
Recenvation Holline: (86-25) 84711088 ext 84248
www.jinlinghatel.com

A FUSION OF ORIENTAL AND WESTERN MEDICINE QI INTERNATIONAL
INTRODUCES NANJING TO THE INTENSE OIL. SPECIFICALLY DESIGNED FOR DRY
CONDITIONS IT IS A NATURAL ANTI-INFLAMMATORY AND ANTI-BACTERIAL QIL.
A BALANCED SOURCE OF VITAMIN E. CAROTENOID. FLAVANOIDS AND
ANTIOXIDANTS. FROM THE GOLD COAST OF AUSTRALIA
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New International Healthcare
For Nanjing’s Expats

SERVICES

Specialist Consultation in Clinic and Hospital
Psychology

Sports Medicine

Rehabilitation Medicine

Pealvic Floor Rehabilitation

Postoperative Lymphedema Treatment
InFantile Tuina/Massage

Vaccine Consultation

GUZE CLINIC
FRIEES 2

DEPARTMENTS

Internal Medicine, Surgery, Gynaacology,
Pediatrics, TCM, Dermatology, Ophthalmology,
Plastic Surgery, Laboratory, Radiology, Pharmacy,
Ultrasound, ECG

1680 Shuanglong Avenue,

gl 18061492259
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Our Editor-in-chief and Music Critic, Frank Hossack, has
been a radio host and producer for the past 33 years, the
past 24 of which working in media in China, in the process
winning four New York Festivals awards for his work,

in the categories Best Top 40 Format, Best Editing, Best
Director and Best Culture & The Arts.
HREKNEENHEFT RITRR, ELEWBFE—F
ANEw G A & FH 5T, &9 EHL2445 0 ERE
THEZE, THEHEAGYZ2NARGIALEEERATX
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As an Australian journalist living in Nanjing for many
years, Renee Gray has a background in research, print and
online publishing, taking great pleasure in discovering
more about Nanjing with every article.

TN AW EE S E WM AR T %A TEH, Renee Grayh
FEFARR & Ak EH RN TSR, BERATE
BRXZEERIXTHEAHAL.

Matthew Stedman has spent years living and working

in China. He has sold Chinese tea in the UK, and loves
discussing the miraculous leaf with new (and suspicious)
audiences. He however never feels happier than when
researching the product here in beautiful South China.
Matthew Stedmanze 7 E £ T T 4, SEAPER
ANERA T G, ERAnE B b 7?77%“#(%
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Legal contributor Carlo D°’Andrea is Chair of the Legal

& Competition Working group of the European Union
Chamber of Commerce in China; Shanghai Chapter,
Coordinator of the Nanjing Working Group of the Italian
Chamber of Commerce in China and has taught Chinese
law (commercial and contractual) at Rome 3 University.
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Roy Ingram has over 25 years experience working as an

artist and Creative Director. His early career was with

agencies in London but for the past eight years he has

lived and worked in Nanjing.
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A sliver of hope that slips
Justa finger’s breadth away

The unopened pad
Phone calls ringing insi ‘_II‘ head
Louder with each piercingtrill?
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Cloudbusting

his last month has seen the temperatures in Nanjing take their annual

plummet to 25 degrees. It is the time of year when local people can be
heard to say “4k%EA” (It's quite cold today). Yes, everything is relative, but
while, by way of comparison to the 43 degrees we endured in summer, the
statement is true, its borderline sarcasm cannot go unnoticed.

Many will remark that sarcasm and irony do not exist in China. Not en-
tirely true. In fact, not true at all. They do, in different forms to that else-
where, and deployed in alternate ways. Nowhere can this be seen more
clearly than with the phenomenon of *biaoqing” (p.10-11).

Elsewhere, this month we investigate the latent fears of the Chinese pop-
ulace (p.14), plus the herd mentality and Catch 22 of “face” (p. 16).

Welcome to “Psychology” from The Nanjinger.

Dl T 3UT Ol |

- can the QR Code to visit The Nanjinger on WeChat, from where you

can download a free PDF of any issue, find a full list of distribution
points for hard copies or arrange a subscription to have The Nanjinger
delivered to your home or office!

This magaazine is part of a family of English publications that together
reach a large proportion of the foreign population living in Nanjing,
along with a good dash of locals, comprising:

and

All of the above are owned and operated by HeFu Media, the Chinese subsidiary of SinoConnexion Ltd, Find out more at
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By Amy Xia

Fu’'s icons gained popularity immediately. Even
Tencent, the company that launched WeChat and QQ,
released its own version of Fu’s icons. The swimmer’s
splash reflected the popularity among young people in
China for “biaoging”, a phenomenon similar to memes
abroad.

Biaoqing, -literally, means “facial expression” in
Chinese. In the mobile Internet era, biaoqing has
become part of popular culture. The public recreate
images of celebrities, animals or cartoon characters
by adding sentences or by exaggerating the original
images. A representative biaoqing is a melodramatic
and funny picture, accompanied by a short but humor-
ous sentence. In rare cases, one sentence alone can be
a biaoqing.

Hyperbole is the most common strategy in biaogings.
Overblown words, theatrical gestures and exaggerat-
ed facial expressions are used to create comic effects.
Funnily enough, the exaggerated, frantic images are in
marked contrast to the stereotype of Chinese in real
life. To some extent, biaoging is a window to under-
stand the Chinese recessive gene; a rich inner world is
hidden behind the serious facial expressions.

Homophones are a common strategy as well. “Come
on! You are the fattest”, is one of the most famous. The
real meaning of the sentence is “Come on! You are the
greatest”, but, as the pronunciation of “great” (“bang”
in Chinese) is similar to that of “fat” (“pang”), Internet
users play with them to create effects.

Yet, the most attractive feature of biaoqing is that
its literal meaning can be quite different from
the real meaning. If somebody wants to get
the point, he or she must be familiar with
the allusions and context. This duality cre-
ates irony and drama. “You are so smart”,
sounds like praise but is actually an iro-
ny in the language of biaoqing. The real
meaning of the sentence is, “stop showing
off and don’t pretend to be smart anymore”.

Through sending a biaoqing like this, you can express
your thought through euphemism.

In most cases, incompatibility comes from context.
However, in some cases, the same biaoqing can have
different meaning to young people or their parents.
These are so-called “biaoqgings for the old”. Such biao-
qings often use colourful glistening text such as those
popular among older generations. If somebody sends
you a biaoqing with such an image, the sender may be
saying that you are boring and out-of-date. If you want
to laugh at somebody, it would be appropriate to send
him or her a biaoging for the old.

The majority of biaoqings are home-made, with their
originators lacking image processing skills. As a re-
sult, biaogings are of poor quality. But the poor-quality
pictures work well with the chatty atmosphere of the
Internet and the corresponding sentences on the pic-
tures. Gradually, high-quality pictures are deliberately
being made to appear of poor quality instead.

Not all words in biaoging are elegant. By contrast, some
of them are even curse words. One reason to explain
this phenomenon is that the bulk of biaoqing users are
young people, such as students. On one hand, users
themselves are still in the process of learning languag-
es, while on the other, rejecting official language can be
viewed as a defiance of school and teachers.

Biaoqing is both a cultural and practical product.
Above all, it is helpful and even necessary to use
them for a pleasant conversation. Sending biaoqings
is a good way to release one’s feelings, especially
when when feeling low. Education teaches us
not to express hot-blooded emotions, but if
they can be vented through biaoqgings, they
will be accepted.

At present, biaoging has become an indis-

pensable tool for young Chinese netizens.

Through their understanding, there is a new
world waiting to be discovered. ME
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oday is gorgeous; crisp air brushes my face as | don-my first sweater in what has
felt like a very long time. | make my way over to the bus station and take a seat
to wait. | can feel a little old lady sat next to me. From my peripheral vision, she
seems so small, so delicate. | can feel her interest in me; | feel her looking me
up and down. | look at her and a wide smile stretches across her face as she
stares up at me, | smile back; her eyes burn with inquiry but alas she remains
silent, because she is afraid | will not understand. And so we sit, eventually her
interest fades and it is just us, two women, from opposite sides of the globe,
sitting on a bench, waiting for a bus.

While we wait, | think of all the things | want to ask her; all the experiences she
has had in her life. | feel the urge to be instilled with her wealth of knowledge, her
wisdom and advice. But in turn, | am too shy and so | just sit, wondering. After she
got on the bus and | watched her head away, | wondered what it was she was
thinking when she looked at me so closely, what went through her head when
she smiled. Was she interested in me? Was she judging me? Did she want to
know about me too? She smiled; that is all | will ever know.

Along with your commitments, socialising and travel, you have probably spent a
good deal of your time in China judging the Chinese people. Don't worry, every-
one has, it is only natural. At some point during your time here, you have probably
sat bickering, wondering or analysing the Chinese.

Trying to understand a culture that is over 5,000 years old, and for most of us,
without the ability to connect through language, will ultimately result in an analy-
sis of behaviour through direct observation.

For most of us living here, our psychological understanding of the Chinese
comes from the select few who can speak English and what we see on a daily
basis. It becomes a guessing game, and usually results in asking why?

Is it bad translation or a lack of English vocabulary? Do they mean “fake” or do
they mean “counterfeit"? Do they mean “cannot’ or do they mean “may not be
permitted"? Or are our judgments in uenced by nervous laughter, pointing and
staring? It is most probably a mixture of the two and the hundreds of other con-
fusing experiences we have day in day out.

“They are mute for about six months before they start talking..they watch all the
other kids, they watch how they behave, and when they really want something,
that's when they start talking”. | was once told this from an international prep school
teacher. The mute kids to whom she were referring were the ones from non-Eng-
lish speaking countries, who were placed in a class full of English speakers.

Why does it only take a child six months to start talking and interacting fluently in
another language that is not their own? The answer is that children have some-
thing that we lose as we grow; pre-conceived judgement has not set in, cultural
values are not important to the child, neither are colour, manners and pride. What
is important is communication; the child just wants to play like the others, with
that toy, in that space, and that is the main goal. If we could just shed that skin we
have, that layer of ego and fear, then would it not be so much easier for us to get
serious about playing with the Chinese, with that toy, in this space?



What are Chinese
People Afraid of?

A Foreigner’s Perspeclive

MEN

Foreign men

Speaking in English
Authority

Ghosts

Speaking directly

Losing face

Parting from video games
Resilient women

Leisure

WOMEN
Fruit skin
The sun
Alcohol
Their boss
In-laws
Being fat
Wrinkles
Cooking
Perfume
Coffee
European women
Failure

BOTH

Anything cold
Pollution

Fake products
Marriageless children
Salad

The sea

‘hurt” old people / disabled people
Walking on pavements / pedestrians

Being single

Being fat

Western medicine

The opposite sex

Solo travel / living abroad
IlL /7 mental health

Eating after 7 pm

Missing public transport

2013 Baidu Search Engine Report
MEN

Loss of money

Extra-martial affairs

Being single

Losing face

Losing everything

Low sex drive

Taking sides between rival management
Faulty computer as a result of adult material therein
Being judged by others

Beer belly, bald head and impotency
Work related alcohol

Pressure put on making money

WOMEN

Getting old

Sexual satisfaction

Mistresses

Being single

Ghosts

Weak children

Bedroom performance

Sexual harassment by management at work
Personal information potentially leaked online
Physical, psychological, emotional and economical
security

Saggy breasts, wrinkles and getting fat

Females are 40 percent more afraid of getting married
than males



Now before you get your knickers in & twist ove\
the lists on the left, this is not an atte pt to throw a
blanket over all Chinese people; by nd means. This is
simply a list of what is spoken of among circles of for-
eigners regarding general observations of the public.

It is no wonder couples councilors instill us with the
importance of spoken “communication’, because
making assumptions about what is going on inside
someone else's head is dangerous work and
should be avoided at all costs. The reason for this is
because we can and do get it so totally wrong.

While we remain aware that the personal lives of
the Chinese people are just as complicated and
frightening as the rest of us, due to our communi-
cation disability, one can only ever wonder, for we
can never know for sure.

ILeft] In 2013 Baidu released a search engine report
entitled “What are Chinese people afraid of?"

The report focuses mainly on the differences
between what young, modern Chinese men and
women are afraid of, based on data from real world
Internet searches performed on Baidu. It helps give
us a small insight into what truly happens in that
head, behind that smiling face. W&
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of Avarice

By Tian Shuyang
universal truth is that Chinese and
Western life philosophies are vastly
different. Nowhere is this more true
than with their psychological

OuthOkS. Chinese people will give up their health, time and
freedom just to earn the money to buy a big house,
an expensive car and the latest phone; all to protect,
save and get even more “face” and respect from other

people. Western people will not.

This mindset that comes from the Chinese susceptibil-
ity to herd mentality is, ‘I must have what other people
have, even | do not really need it".

Yet, Chinese people sometimes feel uncomfortable
with this, as they themselves are aware it is a Catch
22 situation; the more trappings of respectability and
prestige a person has, the more they need, and the

A -



harder they need work to maintain it, or the disgrace
would be too much to bear.

For example, imagine you are still using an older mod-
el flip phone. What do you think would be the reaction
from the iPhone X elite? They will laugh behind your
back, whispering and making jokes about you to one
and another. On the surface, they will smile and be
very kind and nice, but their giggles and whispered
comments make you feel ashamed and helpless. If this
happened to you, would you change your phone to
cater to other people's reactions and in order to feel
more confident? Very probably, you would. Since you
care very much about other people's disdainful eyes
on you, you suffer a lost sense of security and feel you
have lost face. You are sad, sorry and uncomfortable.

Chinese people are just like the character in my
story because they want to “Keep up with the Jones" in
order to avoid these embarrassing moments whereby
they feel substandard or out of fashion, just like that
old flip phone.

Nowadays, it is not only the Chinese who are like this.
After all, it is human nature to seek acceptance and
goodwill from our friends, acquaintances and those
who surround us. It is understandable to consid-
er the current fashion when buying new things. This
trait is found in all societies. However, in China, it may
easily be the most important consideration; people
believe that they do not have any choice but to buy the

most expensive item in the shop, for fear their friends
and neighbours will think they are poor or cheap, or
even tasteless!

Furthermore, another interesting psychological foible
of Chinese people is in the comparison of themselves
to others. They desire the envy of others in order to
fill the spiritual emptiness in their hearts. Alas, these
people do not actually live for themselves; they are
living for their face, dignity and respect of other people.

In the end, the trappings of wealth and success do not
keep a person warm at night, nor do they laugh at their
jokes, and they will never love them back, no matter
how much they cost.

But for Western people, there is a more pragmatic
approach to consumerism than the Chinese, and
to me, it seems that they are more in tune with their
own desires and living in the way that they want.
As westerners to not place such a large value on ma-
terial goods for the sake of it, this kind of mindless
consumerism gains much less traction. In some cases,
it can even gain the opposite; contempt.

Traditionally, Chinese people have been afraid of
being repelled by society and losing face. Yes, they do
value material goods, such as large cars, phones and
houses, yet they are depriving themselves of so much
on a spiritual level. Blinded by the pursuit of goods and
objects, they are losing the way for themselves. K&
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“Give a man a fish and you feed hirn. day;
teach aman fo fish and you feed him for a fefime.

Maimonides

Your generosity has enabled the
Plrang Association to provide
scholarships for more than 15 years
to underpriviledged children of rural
areas in Jiangsu and Anhui province:
Education, a gift for lifel
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How Do You Define Success?

Hl athering with old classmates at school reunions is with-

out a doubt a very exciting experience, bringing back
memories of our years as students, reviving old friend-
ships and the curiosity produced by seeing how people
have aged and most importantly, how much these peo-
ple have achieved in their life, or what they have become.

As pleasant as these gatherings might be, they can also
become a source of great pressure, the idea of not be-
ing able to fulfill the expectations of your peers can be
at least daunting, terrifying in some cases, especially in
societies such as China where the concept of “mianzi”, or
“face” is highly regarded.

With not being seen as a "successful” person considered
a reason for shame, some people regularly lie in these
types of gatherings. Among the most popular lies, the
number of connections (“guanxi’) one has, and of course
the amount of money one has managed to amass, or the
possessions one has. This pressure to be perceived as a
successful person very often takes some people so far
as to rent luxurious cars and buy expensive garments
just for the occasion.

Success; a much desired and pursued, yet, elusive goal.
Defining success under the circumstances described
above seems like a pretty easy and straightforward task.
This is so often the general conception of success, when
defined by society and measured by such markers; fame,
wealth, achievements, influence, power, etc. However
when we dig deeper, at a personal level, defining suc-
cess becomes much more challenging.

What is “success’, really? This is a question that can not
be addressed from an “absolute truth” point of view. Suc-
cess is as relative and abstract as truth itself.

The truth is that there are so many definitions of success
as there are people alive; all very personal and individual.

| define success as, “the level of satisfaction or fulfillment
you get from achieving the goals that you, and only you,
have set up for your own life, whatever these might be".

Now, this is where it gets difficult because setting up
these goals requires a level of honesty, objectivity and
introspection that is not easy to achieve; most of us
spend our lives without knowing who we are or what we
really want.

We might be fooling ourselves into thinking that we want
the money, the fame, the influence or power. We dedi-
cate our lives to obtaining all these things, maybe to real-
ise later, sometimes too late, that none of that was what
we really wanted or needed.

How many people do we know or have heard of who
seem to have it all and yet they still are miserable? How
many young graduates complete a college degree, only
for the purpose of obtaining a diploma that they will hand
to their parents or keep in a drawer, later turning their
backs to do what they really feel passionate about?

Becoming rich, famous, powerful or influential are not
real life goals; they are consequences. Being the best at
what you really are passionate about and working toward
it with honesty, discipline and commitment; now that's
a goal worth pursuing. Following that path is almost a
guarantee for success, money, recognition etc.

No shortcuts; instead, a firm and consistent process.

It might sound ironic but that chase to succeed can be-
come one of the factors that keep us away from feeling
successful or accomplished.

The pressure, the frustration of pursuing goals that are
not ours, following fake ideas of accomplishment dic-
tated by peer pressure, family, society or other external
factors can be extremely detrimental to our personaland
professional life.

The only way to achieve real success is to be honest about
what you really want in your life and feel satisfied with
every step accomplished along your own path. Don't be
fooled into fulfilling the expectations of others, no matter
how well-intentioned they might be. You are the only one
who can define what success really means. i
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STRAINER

By

The Cultural Cringe

0 matter how much we enjoy a thing, it’s not
enough; our enjoyment seeks validation.

Imagine a friend gave us a new DVD, but without
introducing it. IU’'s blown us away. What a film!
We’ve lingered over the credits, and, well, we're
now just one click away from checking the re-
view on Rotten Tomatoes. But why would we read
areview now?

Because we desperately want to see our opinion
echoed in a forum higher than our own heads.
Secretly, we want to see opinions like ours vali-
dated in the highest courts, enshrined in law.

Yes, but also, we want to soothe that nagging
doubt that perhaps we weren’t right. Perhaps
our tastes still need to be refined, aligned or
informed. And that’s why we haven’t sent that
friend our message of thanks just yet.

It’s this self doubt in our appraisal of things that
interests me now. When the “authority” is man-
ifested as a foreigner or a foreign lifestyle, the
sensation is called the “cultural cringe”. Yes, we
enjoy our parochial pleasures, but the real life;
the real discrimination, happens somewhere
more successful than here; we believe.

It’s the reason why posters of Hollywood film
stars are used here in China to sell watches and
perfume. This cultural cringe extends, I believe,
to tea. Maybe you have seen the summits hosted
in China, with foreign leaders each offered a tea
bowl. In one tea shop in Beijing, I found a picture
of Vladimir Putin visiting.

People in Taiwan remind listeners that their Z=J5
Z A (Oriental Beauty) variety of oolong tea was

named by Queen Elizabeth II. On the Mainland,
you've seen the ZRF5 80+ (Oriental Leaves) range
of unsweetened bottled teas, each label depicting
brushes between China’s tea industry and for-
eign traders.

And you've seen the Chinglish on the side of
every tea gift box; as if foreigners were greatly
interested in these details.

Of course, this phenomenon is not restricted
to China; the higher price of “export” beers, for
example, suggests customers’ acceptance of an
“international standard” exceeding the domestic.

But it’s especially strange in this case, because
so little of the tea consumed in the west is im-
ported from China. And so little of the tea drunk
in China has been imported from outside. While
“World Class” or “Big in Japan” really aren’t the
salient points here, clearly someone thinks that
someone thinks they are.

As token white faces working here in China, we
sometimes appear as props, as validation of “in-
ternational standards” Perceptions here have
advanced far beyond the stage of fascination, but
it is mostly the cultural cringe (rather than tri-
umphalism) that still makes such tokens useful.

It does not need saying that this cringe is mis-
placed. Usually, it is the perceived cringe of the
customer, rather than the seller’s own cringe
that perpetuates this folly. Yet, the (tiresome) re-
sult is the same.

In tea marketing, as elsewhere, reaching for ex-

ternal authority is understandable. But we all

need to trust ourselves a little more. {'§



FOR ART'’S SAKE with Francesca Leiper

Saving Face
The AFrt of Surveillanc

Some days it's hard not to envy the "baocan” (securi-
ty guard) where | live as | heave tearing plastic bags
up seven flights to my flat. Sat with his flask, filled as
much with tealeaves as water, he snoozes peacefully,
head on hand with his eyes convincingly aligned to
the surveillance screen.

While he sits there not watching the CCTV, it is
possible, however, that someone else is. | don't mean
his boss or even his colleague; that person could be
a teenager in Sichuan, or perhaps your neighbour. It
could be you or me.

This strange phenomenon where anyone can watch
live footage from millions of cameras across China is
thanks to the curious popularity of websites like Shuidi.
You can simply connect a camera to stream live onto
the website and anyone with Internet can watch. It's
like a panda cam, except in noodle shops, swimming
pools, monasteries or at road intersections.

China is one of the most highly mon-
itored countries in the world. The
government alone, according to
a report in the Telegraph, has
installed over 30 million cam-
eras across the country. Cam-
eras are also being utilised in
the rapid development of face
recognition technology, which
will soon be used in Nanjing to
catch and humiliate jaywalkers
at busy crossings.

But where is the attraction for ordinary
people in watching this mostly mundane
footage? Some choose to use it purposefully like

a YouTube channel, while others find it a handy way to
keep an eye on business when they're away from their
shop or restaurant. Even for China's contemporary art-
ists it holds value, and for Xu Bing, it is just what he has
been waiting for.

Known for his thought provoking artworks that cut
to the core of contemporary Chinese issues, Xu Bing
was forced to stop one of his projects in 2013 due to
legal complications in acquiring and using the mate-
rial he needed; surveillance footage.

The artist planned to make a feature film entirely
from clips of real life woven together into a fictional
narrative. It was not until the appearance of streaming
websites in 2015 that he and his 12 assistants could
begin the painstaking task of gathering and sifting
through over 10,000 hours of footage, selecting snip-
pets to form the 80-minute feature “Dragonfly Eyes”
(Qing Ting Zhi Yan).

The story follows a girl named Dragonfly who
trades in a life at a monastery to work for a high
tech dairy farm where she meets the unstable Ke
Fan. Like any dysfunctional relationship in Chi-
nese soap operas, it's highly dramatic and the
trailer alone packs in hair-raising scenes of car
crashes, an exploding aircraft and a man getting
struck by lightening.

While seemingly depicting a fictitious story, the
footage shows true events from real peo-
ple's lives thus dancing on the verge
between fiction and reality. Some-
times highly pixelated video clips
act as a chilling reminder that
what you are watching actu-
ally happened and that every
day we are under the watchful
eyes of Big Brother. It is not a
documentary, but neither is it
solely fiction.

The film is made without actors
or a crew; only unassuming partici-
pants with each character made up of
several true individuals captured on film
across a non-linear period of time. A voiced
over dialogue gives consistency to the main char-
acters but the script itself is governed by what clips
could be found in the most unconventional method of
film making.

I'm glad my baoan makes good use of his time
because more often than not, surveillance footage
is inexplicably boring. It is the ability, however, of
cameras to capture something unexpected or useful
that gives them purpose. In Dragonfly Eyes, Xu Bing
does the hard work for us in his landmark film that is
intriguing both in plot and concept. &
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‘Iext by Renee Gray
Hlustration by Alicia Liu

n less than two years a Nanjing woman has spent over

¥'110,000 on plastic surgery afler going under the knife

a total of nine times. The woman is still disastrously un-
satisfied and has battled in the Qinhuai courthouse for com-
pensation medical expenses and mental damage. The plastic
surgery hospital argued Miss Jia frequented the surgeries
with a serious lack of proper caution.

Between 2014 and 2016 Ms. Jia undertook various surger-
ies to improve her looks, including nose and eye recon-
struction, chin shaping and nasal repair surgery, which
still failed to satisfy her, making her instead feel uglier.

It is said that the court ruled in favour of Miss Jia and that
the hospital had committed a “serious dereliction of duty™;
that doctors should have assessed the patients psycho-
logical needs, after having already undergone numerous
procedures, in order to assess if they have an “addiction”
or not. After mediation, the hospital agreed to a compen-
sation of ¥70,000.

Unsatisfactory plastic surgery is a problem that has
plagued those in the beauty industry from around the
birth of the idea itself. Somewhat simmering in developed
countries, complaints are becoming less due to highly
regulated medical practices. In central and south Amer-
ica, the problem is increasing rapidly, due to a severe lack
of authority and regulation of medical practitioners. Now
we are seeing the same in Asia.

A 2016 report by Forbes magazine ranked South Koreans
third behind Brazil and the United States of America for
the most plastic surgeries performed in the year. Behind
South Korea ranked India, Mexico, Germany, Colombia,
France and Italy. While China is not on the list, it can
be assumed that she will be, and soon. The industry in
China is thunderous and worth over ¥400b, according
the BBC, and is expected to double by 2019. The Chinese
drive to plastics comes from an ever-increasing national
obsession with K-pop (Korean popular culture), a pre-
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occupation that transcends the boundaries of clothing
fashion and settles itself in the psyche and insecurities
of beauty.

Humans are an obsessive bunch and in our modern world,
when something goes viral, it happens fast; fashions
change and everyone needs it then and there. Asia is no
exception to this; in fact, it would seem that the Chinese
are even more vulnerable due to their new-found high
disposable income. As millennial Chinese women earn
higher paychecks and plastic surgery becomes cheaper
and more readily available, the trend to shifting from a
healthier natural attempt at beauty to an unhealthier plas-
tic lazy obsession, or could we say addiction?

The Brazilians are known for their “butt-lifts”, while the
Italians and Greeks are more interested in breast augmen-
tation, Northern Americas and many Northern Europeans
score highly in liposuction surgeries, breast augmentation
plus, interestingly, penis enlargement and peck implants.
However, when we look at what Asians want, the finer,
more intricate “imperfect” body parts are the focus, such
as double eye lid surgery, leg stretching, cheek lifting and
raising the nose bridge.

In June 2017, The Nanjinger conducted a survey of over
103 Chinese women, which asked them to answer a range
of questions regarding health, mental health and plastic
surgery. Of the women questioned, 20 percent had un-
dergone plastic surgery, with the majority having had
the double eyelid procedure. This was followed by mouth
and chin reconstruction. Most of the women reported a
healthy attitude to their diets, eating little meat and more
fruit. Exercise was taken less seriously, with 47 percent ad-
mitting they rarely do any exercise. When the women were
asked, “What is your ideal body shape?” answers varied
between 34 percent wishing for “slender with long legs”, 29

J

percent who wanted to be “healthy and strong”, 35 percent
who hoped for “hour glass with big breasts and hips” and

only 5 percent who said they “don’t care”. &
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ootball leagues worldwide fe-
Fverishly compete in what we

can call “special matches”,
better known as derbies, ones that
generate big discussion among fans
days before and after. Supporters
consider these as tournaments in
themselves. Sometimes borne out
of social, political or economical cir-
cumstance, others represent a fight
to define the best teams of a city or
country. China is not an exception;
supporters of China clubs do not ac-
cept loosing to rivals; thus pressure
and expectation on players is high.
National Derby: Beijing Guoan vs
Shanghai Shenhua
As the oldest competition on a pro-
fessional level in China, this derby
also has a socio-economical dimen-
sion, by in large due to the compet-
itive power struggle between Beijing
and Shanghai. Administratively, the
importance of the matches between
both clubs each season is important
to note; club owners double bonuses
for these matches in order to assure
motivation to win.

One of the most memorable episodes
of this derby (and Chinese football)
was a 1997 match at the Workers
Stadium in Beijing, an unforgettable
game for supporters of both teams.
Beijing won 9 - 1 against Shenhua,
o date the most appalling loss in the
Shanghai club’s history.

Shanghai Derby: Shanghai Shen-
hua vs Shanghai SIPG

With the first game played only four
years ago, this derby is still relative-
ly new. However, there is a story be-
hind this new challenge. Back in 1995,

By Bernal Valverde

Football Derbies in the
Chinese Super League

coach Xu Genbao achieved the league
title for Shenhua; the last big title win
by the team (they also won the 2003
tittle, but it was taken away from
them after the club was banned).

He managed the Shenhua club for
two periods after being dismissed
in 2002; he then he started his own
football academy named Genbao
Football Academy, where in 2005
he founded the Shanghai East Asia
football club, debuting in League
Two (3rd tier), nowadays named
Shanghai SIPG.

To bring you up to date, in the last
two seasons, The Red Eagles (SIPG)
have had a better average attend-
ance than their rivals, despite their
competitors investing lots of mon-
ey in bringing in one of the world’s
highest paid players, Carlos Tevez,
in an attempt to return fighting
for the title, or at least the Cham-
pions League spot. Nevertheless,
SPIG has also strengthened the
team greatly by bringing in players
such as Oscar (dos Santos Emboaba
Junior) and Hulk (Givanildo Vieira
de Sousa).

It is common to see banners of The
Blue Devils (Shenhua) supporters
claiming that they are the only true
city representatives, arguing that
SIPG supporters do not even know
Shanghai local dialect, with players
not even from Shanghai; meanwhile
the size of the SPIG following in-
creases yearly.

Matches have turned into a full-size
contest in recent seasons, generat-
ing increasing expectations among
football fans.

Guangdong Derby: Guangzhou Ev-
ergrande vs Guangzhou R&F
Another young competition, but
probably the fieriest in China.
Guangzhou Evergrande did not have
any city contestant until R&F was
established in Guangzhou. R&F is a
club that has had four different cities
as their home ground during its his-
tory, but since being re-founded in
2011, they have been based in Guang-
dong. In fact, in the 2011 season Ev-
ergrande came back to play in the
top flight, after a match-fixing scan-
dal punishment that sent them down
to League One the previous year.
That event assisted in developing
rivalry between the two clubs; the
corruption causing substantial dis-
appointment for many Evergrande
supporters, who as a result moved in
support of the R&F.

An important highlight that is truly
a direct opposite to any traditional
derby elsewhere in the world is the
atmosphere at the Chinese stadi-
ums. China boasts a very friendly
atmosphere among fans and rivals
while it is very unusual to find trou-
ble between them; it is common to
see fans wearing the blue R&F shirt
or the red Evergrande one sitting in-
termixed, something of which one
can assume China is quite proud.

With Guangdong being one of the
most important economic cities in
China, having these two clubs cer-
tainly helps advance the Chinese
Football plan, as it generates great
interest among football supporters
and helps bring attention to the
city itself. [E
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Working Hard

Albert Einstein is quoted as saying, “The definition of
genius is taking the complex and making it simple”.

If Albert were alive with us today, how do think he
would simplify this complex world in which we
find ourselves?

SOCIAL MEDIA:

INVESTING OR WASTING YOUR TIME?

Each one of us are given the same 168 hours each
week to get the job done; working, eating, exercising,
caring for the people we love.. and may be even

to fitin a few hours of sleep.

Our lives have only been further complicated with
the advent of smartphones and the demands of
social media. Facebook, Twitter, Whatsapp, WeChat,
Instagram, Pinterest and others; all vying for our
precious moments of time and attention. And
seemingly we just keep giving it away, for free!

Oris it free? Is there a cost to our investments we
wantonly sow into social media?

According to the American Psychological Associa-
tion's “Stress in America" survey, it appears there is a
cost; for many a pretty steep cost.

The survey is conducted annually on how stress affects
American adults’ health and well-being. This year's sur-
vey took a deeper look at technology and social media
to better understand their link to stress and relation-
ships along with overall health and well-being.

Here are a few of the survey'’s findings:

® 36 percent are “constant checkers" of emails, texts
and social media accounts

® 42 percent of constant checkers indicate political
and cultural discussions on social media cause
them stress

® 42 percent say they worry about negative effects

of social media on their physical and mental health
(compared to 27 percent of non-constant checkers)

® 44 percent express feeling disconnected from their
family, even when they are together

® 35 percent report being less likely to meet with fam-
ily and friends in person because of social media

If you were to take the survey, how would you respond?
Are you a “constant checker"? What is the impact;
positive or negative? Being “in the know" with your

FB followers; does it bring you joy? Does it simplify or
further complicate your life?

A Pew Research survey conducted in January of 2015
states that women report 7 percent higher stress levels
as a result of social media interaction than men.

In addition to all of the other complexities of being

a responsible adult, we now burden ourselves with
constantly checking how many “likes" our FB post
received, responding back to the continuous stream
of WeChat messages; and oh yeah, don't forget your
Jjob. While the use of emailis quickly fading, for most
of us, email still consumes much of our working hours;
we desperately work hard to squeeze in responses
amidst the meetings, calls, completion of reports, etc.

So what's the answer? Simplify!

ASSESSMENT AND SIMPLIFICATION

You might consider conducting a simplification exer-
cise. Perhaps it's one you can do with your husband
or wife or colleague.

Plot out your 168 hour week. How do you spend your
time? Given you likely have to work/commute (50
hours), sleep (49 hours), eat/prepare food (21 hours),
care for family/personal responsibilities (14 hours);
you are left with 34 hours. How do you use this time?
How do you want to use this time?

How much time will you give to social media? TV?
Relationships? Reading? Exercising? Thinking/reflecting?

Perhaps it is time for a “digital detox"? Time to take
back the wasted minutes and hours. Begin choosing
to invest your time how you want to, no longer being
sucked down the path of no-return.

You might start with some simple boundaries; no
digital connects before 8AM or after gPM, no devices
during meals with family or friends, turn off notifications;
give yourself a particular time to check and respond.

Work hard to stay simple; you'll be glad you did! %

Tim MacDonald is the Managing Director of Chrysalis Consulting, a Nanjing based firm that assists MNCs with
Operational Excellence, Supply Chain, Organizational and Talent Development challenges. Contact him at
Tim.MacDonald@ChrysalisAsia.com
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Amazing Nanjing
Race Delves Depths
of Dante’s Inferno

he Nanjing Inferno race for charity is back on! You have

been invited to take part in one of the most exciting public
events of the year. Taken from a part of a book written by the
ltalian author Dante about Hell, the race invites people from
all over Nanjing to take part and have fun.

Sino-ltalian creator Ms. Beatrice Aondio and friends decided
a few years ago to do something different in Nanjing for char-
ity. Breaking away from traditional dinners and volunteer jobs,
Beatrice found herself inspired by her hometown tradition
(the Scigalott Race) and came up with the idea of a game that
had its participants race around the city.

“The aim is of course to collect money to donate, but also to
get together different kinds of people, have fun together and
possibly help local entrepreneurs to advertise themselves
within the community," she said.

The game works around the seven sins, and it has seven dif-
ferent stops, each named after a sin (gluttony, lust etc) Teams
that enroll will not know where the game will be located until
the last moment. At each stop there will be a person waiting to
challenge your team. In order to beat other competing teams
you must work together to rise to the challenges quickly.
Challenges are team efforts using logical, creative and strate-
gic methods; each stop will give a clue to the next one.

This year all donations will go towards the Nanjing Firefly as-
sociation, assisting people with special needs.

So come along, challenge your skills and win using tactical
strategy and team work. Every team must wear a uniform of
their own creation with Hell as the theme, while at the end of
all your hard work, your team can look forward to relaxing with
a drink in hand.

INFERNO'’S RACE 2017, Saturday 28 October, Register Be-
fore Oct 21st. “Helping Others By Having Fun”, Enrollment
Fee Per Person ¥100. infernosrace@gmail.com i

By Frank Hossack

Eco Food on Our
Doorsteps; Nanjing
Goes Green

Back in 2006, USDA (United States' Department of Agri-
culture) economist Fred Gales claimed that it is, "almost
impossible to grow truly organic food in China”.

A large chunk of the problem is ground water. Organic certifi-
cation in most countries includes a requirement that crops be
grown on farmland that has been free from prohibited chem-
icals for a number of years, typically 3 or 5. Last year, China's
Water Resources Ministry published a report after its analysis
of 2,103 wells in the country's Eastern flatlands. Yes, here.

The Ministry's study revealed that 32.9 percent of the sam-
pled wells were classed as suitable only for industrial and
agricultural use, while 47.3 percent were described as unfit
for human consumption of any type.

So now that we've forgotten about organic in China, let's in-
stead talk about green ecological food; perhaps as close as

one can get in modern day urban China to a healthy option.

Itis this ecological food that is now all the rage in China. There is
also no better illustration for this trend than the story of Babuluo.
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Out in the back of beyond in Nanjing's far-flung Liuhe Dis-
trict can be found the Babuluo Eco Valley. Featuring Eastern
China's largest ranch, Babuluo combines eco-tourism with
a modern agriculture learning experience in a unique area,
previously volcanically active and now sitting on a crust that
offers up 14 kinds of essential trace elements.

Then there is the shop/warehouse that sells much of the
fresh, green, ecological food grown on site that is our sub-
ject matter here. Now | know what you're thinking; “That's a
long way to go for some clean fruit 'n" veg"

Yes it is, but now Babuluo's true business model has be-
come known. Over the last few months, over 100 of their new
brand-name, eco-food, little shops have sprouted in Nan-
jing; there is probably one near where you live. Look for the
distinctive logo above and on the bread photo to the right.

Therein, a comprehensive selection of the kind of clean,
fresh vegetables and fruit that ones needs for daily living,
accompanied by some interesting meat options, that in-
clude, if you get there early before its sold out, beef not re-
quiring of a slow cooker to become tender.

Saving the best for last (for the Carbophiles), and until now
unheard of in China, Babuluo also sells run-of-the-mill,
white, sliced bread almost identical to that found in any ma-
jor supermarket in a western country. Elsewhere, pay ¥10 for
a small pack of eight slices or so that is substandard, sweet

and filled with fruit or walnut or goodness knows what. At
Babuluo, the real thing is only ¥3.9.

Baidu's online encyclopaedia Baike describes Babuluo
as being, ‘designed to provide the public with an environ-
mentally safe food supply” It may perhaps be exactly that,
something which has been a long time in the making. Count
yourself lucky that we live not so far away, on those Eastern
flatlands of China. &

HOSTELRY By Renee Gray

Nanjing Beer Caves;
Only Bears with
Deep Pockets Need

Apply

Were you knocking about Nanjing in 2008? If so, then
you probably have fond memories of the only wa-
tering holes in town at that time; old faithful Bluesky, no
longer behind anything Behind The Wall, Scarlets 1 and 2,
1912 stronghold Blue Marlin, KTV ajoined Jimmy's and Nan-
jing's after party bunker of debauchery, Castle Bar. For ex-
pats at the time, that was pretty much it for quality drinking;
one could get oneself a good pint of German brew, or if we
were really lucky, Belgium or Australian beers.

Strolling the streets of Nanjing 10 years later, comparative-
ly, options are abundant. As with a lot of trends that cot-
ton on here, the Chinese seem to have skipped centuries
of beer culture and jumped enthusiastically onto the craft
beer band wagon.

Starting with Florentina, over the past 5 years micro craft
beer joints have been popping up around the city, with the
majority appearing in and around the back streets of Nan-
jing's student dominated Shanghai Lu area. A lowering of
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import alcohol tax and a vested interest from local brewers
such as Master Gao has also helped buoy interest.

Having recently undergone a face lift; its former look sport-
ing a rather Spanish villa feel, with egg shell walls and
rounded windows, the new Florentina has not only taken
on a very minimalist factory feel, but its occupants also
seem that much trendier themselves.

This might be a revamped craft experience but be pre-
pared for higher prices and less of a selection; yet, it is spa-
cious inside and out.

We began, back in the day, with Brooklyn ales coming in at
¥25, now going for ¥45 yuan 5 years later. While our wave
of cheap or affordable craft beers was short lived, 2017 has
seen the popularity of craft beer in Nanjing at such a height
that one can almost find a local cave on each street corner,
but as we are discovering, it doesn't come cheap.

Next door you will walk into Like Sunday Rain a place with
the least selection of beers but offers cider and probably

makes the best choice for afternoon sun drinks. Right op-
posite that is a tiny bar offering beers on tap. This corner
of craft micro pubs is just one of many that can be found
around the area among others such as new Placebo, Craft
and good old Shush Bar.

While serious beer drinkers will look for a sizable selec-
tion of 550ml's at a reasonable under ¥40, there seems to
be emerging a class of beer “tasters” that seek a large se-
lection of beers from around the world, taking pleasure in
tasting each one and not minding paying through the roof
for their round.

With that said, one can thank these tasters for it appears
to be them driving the craft beer cave craze. Starting from
Shanghai Lu itself take a wander up the street and look for
a large light bulb lit-up sign atop a bar that reads “Coffee
Pub’, take a left and head on up the hill, your craft beer
hopping night continues at Sky.

This place takes on a feeling of dingy café, cozy drinking
den. Here is a place that allows one to smoke and drink
as much as they fancy while cozying up to their friends
on a sofa and watching the football on TV. Soft jazz music
plays in the background and a little bell that reads BEER
sits ready to be dinged when you're dry. Sky offers an array
of crafts at fairly reasonable prices.

Finally, the newest member on the block is of notable men-
tion. It appears this bar is still without a name, one assumes
because it is so new. But this no name bar packs a punch,
it features a large industrial door that opens up into a long
very British style pub/bar. Clever renovation has allowed
for plenty of space in a very small area. The selection on
the wall behind the bar rivals them all for variety and price
and the bar also features at least five beers on tap. It has
a smaller private room and there seems space for a small
outdoor area. The Nanjinger shall coin this The Local, for
that is exactly how it shapes up. Check it out, it is located

next door to Ultra Kebab. (18



Nanjing Rotary Clubs Mr Udo Looser (General Manager,
Willi Elbe, Nanjing) received the Paul Harris Fellowship
from Jiirgen Braun of the Pforzheim Rotary Club in
Germany, for his 5 years of active support to
help make a reality of the project in which
students spend 4 weeks in China
with local families and then
host a Chinese student in
their family’s home.

6th September, 2017




_— Struttin’
With Some
Barbecue

Nanjing International Club (NIC) kicked off the new
season with a bang, at its traditional Membership
BBQ at Nanjing International School, whereby 430

returning and new friends enjoyed excellent food
and refreshing drinks, chat and laughter in the
marquee. While getting to know more about the
club’s latest activities, the rain held off so that the
children’s entertainment could took place under

an open sky.
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Pleasant weather drew a large crowd for the annual Pfrang Day, one of the most
important fundraisers in the year, that took place at Nanjing International
School. Taking advantage of the range of sports, games, music and other
activities, many people also enjoyed the evening BBQ and the live music from
community members.

23rd September, 2017




Hopes of a lovely Sunday stroll, to explore a new area of Nanjing, were quickly dashed when the
Hash’s trail maker took them straight into the forest of Cuiping mountain down a steep muddy bank.
Little did they know the best was yet to come... the only way to the next meeting point meant wading
through the river! Soaking wet, covered in mud, but refreshed with a cold beer, they headed back
into the forest. Luckily everyone still had a smile on their face at the end.

10th September, 2017




Ladies of the Community Clubhouse tried their hand at pottery during a day trip to The Nanjing e
Ceramic Experience Centre, learning about the process of making ceramic pieces, the materials l e c e 0
used and the history of Chinese blue and white porcelain. Then aprons went on and jewellery

came off; some were naturals at the craft, while others needed a few more tries to produce pieces C l
that in the end all happily looked rather professional. a

Sth September, 2017




Slightly inclement weather did not prevent the British School of Nanjing’s
Parent Event Committee organised Fun Day being exactly that. The huge
bouncy castles moved into the large indoor gym had children producing
a veritable chaos of delight and sweat, while others had their faces painted
and the adults browsed stalls offering all manner of hand-made produce.

Daddy ook the
I-Bird Azxay

23rd Seplember, 2017
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Picasso

EtonHouse Nanjing students visited Nanjing Art University to in-
quire into techniques and styles that will assist them with their still
life compositions. Students observed the work of

university students and had the opportunity to

ask questions about their style, their cre-
ative process and the techniques they
employed, altogether a precious
learning opportunity for all.
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Students from Grade 6 to 10 gathered in Nanjing Internation-
al School’s Design Centre for Tech Challenge; each grade

had a common topic, and the students used simple ma-
terials to solve problems. Gliders, catapults, domino

trains, rocket cars were built and tested after-

wards. A great opportunity for team building,

and to encourage friendly competition

between different teams.

Paranoid
Android
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Legal notes from The Nanjinger
in association with:
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D’Andrea & Partners
Law Firm

The Mentality Behind Intention & Negligence

s the saying goes in China, “you may know his face, but
not his heart”. For unless you are a mind-reader, there is
no way you can know other people’s psychological traits.
However, in real life, one quite often needs to follow psy-
chological traits to their concrete conclusions, especially
in the field of law.

Human rights is a cornerstone of modern societies; the right
of existence, right of freedom, etc. Governments place heavy
emphasis on the protection of legitimate rights and fighting
their infringement.

To protect legitimate rights, it is crucial to properly deter-
mine fault, which can be divided into intention and negli-
gence. In the Theory of Roman Law there is a story of the
wealthy Lucius Veratius who had an eccentric addiction; he
found great joy in slapping other people. Back then, the stat-
utory fine for slapping people was 25 coins, no matter wheth-
er the slap was intentional or negligent. Veratius would stroll
on the street and slap whoever was in front of him; his serv-
ant behind would immediately hand over the statutory fine
of 25 coins to the victim.

It is clearly not fair for the wealthy person who intention-
ally slaps and humiliates others to pay a fine that is same
for the ones who negligently slaps others. Hence from the
perspective of protection of rights, the necessary distinction
between intention and negligence.

Knowledge and Desire

Intention is one mentality with initiative, describing an act
committed by a person who clearly knows that such will en-
tail harmful consequences or damage to others and who de-
liberately wishes or allows said to take place. Negligence, on
the other hand refers to an act committed by a person who
should have foreseen that such could possibly entail harmful
consequences to others but who fails to do so. For example,
what Veratius did is intentional, because he knowingly wish-
es to slap others.

DISCLAIMER

Avoidance and Prevention

As intention and negligence have vast differences in terms of
composition and their properties, they are avoidable and pre-
ventable to distinctive degrees. Even though negligence is a
subjective state of mind, it gradually presents more and more
objectivity features, in mainly describing an act that violates
legal obligation or duty of care that deviates from the stand-
ards of a rational person. However, the cause of the violation,
notwithstanding a psychological condition, can often be ob-
jective to the human mind. Intention is entirely another case.
It is an act of meticulous planning; one does not only need to
know but also possess a strong wilful orientation. Hence, this
kind of act can be altogether avoidable and preventable.

Legislative Status in China

The issuance of the Tort Law of People’s Republic of China
(referred as Tort Law) shows significant progress in China’s
private law. Unfortunately, however, regarding clauses re-
ferring to intention and negligence, there is certainly room
for improvement, as the Tort Law does not differentiate the
intention and negligence. Through the entire law, it does not
mention the intention of the infringer while there are only a
few mentions regarding the intention of the victim. With neg-
ligence it is the same case, which means the intention and
negligence of the infringer have been completely neglected.

As such, the Tort Law fails to put sufficient emphasis on the
compensation regime for intentional infringement, because
intention plays a vital part in determining scope of damage
and the bearer of the relevant expenses such as legal fee and
other litigation costs. Moreover, punitive damages in the
Tort Law only apply to specific infringements, which does
not fully realise the legislative spirit that is to deter or pre-
vent infringers when normal clauses fail to do so.

As a result, it remains important for you to pay attention to
other people’s right to avoid infringement due to the same
consequences, regardless the status of your mind. [f§

This article is intended solely for informational purposes and does not constitute
legal advice. Although the information in this article was obtained from reliable, offi-

cial sources, no guarantee is made with regard to its accuracy and completeness.
For more information please visit dandreapartners.com or WeChat: dandreapartners
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